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Yeah, reviewing a books Smith Mari Web Social Using Network Proﬁtable Loyal Large A Build To How Marketing
Relationship New The could accumulate your near associates listings. This is just one of the solutions for you to be successful. As
understood, talent does not suggest that you have wonderful points.
Comprehending as well as union even more than further will give each success. neighboring to, the revelation as with ease as
perception of this Smith Mari Web Social Using Network Proﬁtable Loyal Large A Build To How Marketing Relationship New The can be
taken as without diﬃculty as picked to act.

KEY=THE - JESUS WESTON
THE NEW RELATIONSHIP MARKETING
HOW TO BUILD A LARGE, LOYAL, PROFITABLE NETWORK USING THE SOCIAL WEB
John Wiley & Sons A top social media guru shares the secrets to expanding your business through relationships People have always
done business with people they know, like, and trust. That's the essence of "relationship marketing." Today, the popularity of online
social networking has caused a paradigm shift in relationship marketing. This book helps businesspeople and marketers master this
crucial new skill set. Social marketing expert Mari Smith outlines a step-by-step plan for building a sizable, loyal network comprised of
quality relationships that garner leads, publicity, sales,, and more. If you're a businessman or businesswoman feeling the pressure to
shift your approach to using social media marketing, to better understand the new soft skills required for success on the social web,
and to improve your own leadership and relationship skills through emotional and social intelligence, this book is for you. Outlines how
to become a signiﬁcant "center of inﬂuence" for your customers and prospects Explains the unspoken rules of online etiquette—and
the common "turnoﬀs" that drive customers and potential partners away Details the unique cultures of Facebook, Twitter, and other
popular online platforms Shows exactly what to automate and delegate to build your social media persona, yet still retain the personal
touch Even if you currently have zero presence online, this book will help you see measurable results in a short time.

SOCIAL MEDIA
Sterling Publishers Pvt. Ltd "Social media is everywhere you go and it is here to stay! But are you ready for it? Social media is a
powerful means to achieve success in your businesses. But, like all communication mediums, social media has attributes that need to
be tapped in speciﬁc and relevant situations. It can help you build a reputation and it is useful in crisis communication. But, at the
same time, if you don’t know what you are doing it can be a waste of time and can create a crisis situation too. Businesses, news
organisations and governments have started developing social-media policies and guidelines for its proper use. This book attempts to
put together varied aspects of social media, focusing on its tremendous potential for the growth of a business and its appropriate and
legal use. With real-world examples of guiding principles of big companies, and an in-depth coverage of the most-happening social
networks, this is a great read for business leaders, policy makers and, of course, students of communication. "

LEAD GENERATION FOR DUMMIES
John Wiley & Sons Learn how to get your message heard above the online noise The buying process is greatly changed. With the
Internet, the buyer is in charge. If your product is going to compete, you need to master 21st century lead generation, and this book
shows you how. It's packed with eﬀective strategies for inbound and outbound marketing tactics that will generate leads in today's
market. You'll learn the basics of lead generation, inbound and outbound marketing, lead nurturing, ways to track ROI, and how to
score leads to know when one is "hot". Follow the steps to create your own personalized lead generation plan and learn how to
sidestep common pitfalls. Lead generation involves a strategy for generating consumer interest and inquiry into your product as well
as a process for nurturing those leads until each is ready to buy Techniques include content marketing through websites, blogs, social
media, and SEO as well as outbound marketing strategies such as e-mail, PPC ads, content syndication, direct mail, and events This
book explores the basics of lead generation, inbound and outbound marketing, lead nurturing, tracking ROI on campaigns, lead
scoring techniques, and ways to avoid many common pitfalls Provides steps you can follow to create your own personalized lead
generation plan Lead Generation For Dummies is the extra edge you need to compete in today's technologically enhanced
marketplace.

MARKETING MANAGEMENT
Seohee Academy This book will help you gain a master of business administration (MBA) degree. Think you’ve got what it takes to
become a future leader? An MBA could help you achieve those goals. Intensive, competitive and highly respected, the Master of
Business Administration (MBA) is an elite professional qualiﬁcation. This book provides best reports with good grades. Reading the
papers, you can get a sense of how to write a good paper to get good grades. This is a book that tells you how to get good grades on
MBA courses in the U.S. For the MBA course, students have to take a total of 36 credits. Each class is worth 3 credits and the students
should take 12 classes. It's a series of 12 books, one book for each subject. This book is a collection of best answers for the "Business
Organization and Management" subject.

2

JEFF BEZOS AND AMAZON
The Rosen Publishing Group, Inc This insightful work combines Jeﬀ Bezos's life story, beginning in 1964 in Albuquerque, New Mexico,
with the creation of Amazon, in 1995, and its rise as the largest online retailer in the world. Bezos's zeal and tirelessness has seen
Amazon through the inevitable ups and downs that come with building a start-uptaking it from a garage and turning it into a
worldwide powerhouse. Although Bezos has wide-ranging interests and investments today, Amazon remains the cornerstone of his
work life, and he is determined to keep his company at the forefront of technological and commercial innovation. The narrative
includes captivating sidebars on Bezos's life and innovations, and fact sheets on his life and the company. A timeline helps readers
glean pertinent facts about Bezos and Amazon quickly.

20 LIFE-CHANGING BOOKS BOX SET
20 BESTSELLING AUTHORS SHARE THEIR SECRETS TO HEALTH, WEALTH AND SUCCESS
TCK Publishing Save over $100 with this box set of 20 books. 20 Bestselling Authors Share Their Secrets to Health, Wealth, Happiness
and Success In this box set, you’ll get twenty (20) life-changing books from bestselling authors. That's over 2,000 pages of the good
stuﬀ. Here’s what’s inside: You Can’t Cheat Success! Learn how to stop self-sabotage and achieve your dreams without stress or
struggle. Self Conﬁdence Secrets Create unstoppable conﬁdence with proven Neurolinguistic Programming (NLP) techniques in just 5
minutes. 50 Powerful Date Ideas Fifty powerful, unique, cost-eﬀective dates to impress your partner and improve your love life. I Want
What She’s Having Now! A no-nonsense way to get healthier and achieve your ideal weight for women (and smart men). The Art of
Conscious Creation Create global transformation by mastering the art of conscious creation. Diagnostic Testing And Functional
Medicine Get to the root cause of your health issues and say goodbye to chronic fatigue, arthritis, autoimmune disease, leaky gut,
arthritis, parasites and candida for good. Intro to Paleo Harness the principles of the Paleo diet, ancestral health and primal ﬁtness to
burn fat, build muscle and improve your health. Stop Negative Thinking Learn how to eliminate negative thinking before it eliminates
you (from a doctor who knows). The Easiest Way Use the ancient Hawaiian wisdom of Ho'oponopono to create the life of abundance
you deserve. Income Power Learn the secrets to doubling your income while doing more of what you love and less busy work (whether
you're an employee or entrepreneur, or both). Do Nothing, Achieve Everything How to achieve true freedom and success. Hint: it's not
about doing more. REV Yourself Reboot, Elevate and Vitalize your body to achieve peak performance and master the human machine.
Why You’re Stuck Learn how to get out of your own way and attract the success you deserve. This little book will get you out of any
rut. The Internet Entrepreneur® Leave the rat race and become ﬁnancially free with an online business. From one of the world's top
internet marketers. Unplugged Sometimes you have to pull the plug if you really want to live your life. Written by a guy who quit his
job and sold three businesses for $100 million or more. Celebrity Confessions Celebrity journalist James Swanwick shares his best
quotes and lessons from interviewing the world’s biggest celebrities like Tom Cruise, Angelina Jolie, Brad Pitt and more. Red Hot
Internet Publicity Master the art of internet publicity and get more exposure for your business and cause. Perfect for authors, bloggers
and anyone with a message to share. Eating for Energy Eliminate tiredness, fatigue and ill health by Eating for Energy. Forever Fat
Loss Escape the dieting trap and transform your life. Forever. Unlimited Memory Learn how the world's top memory experts
concentrate and remember any information at will, and how you can too. The simple system for a super memory. And More… The
authors include New York Times bestsellers, ironman triathletes, personal development trainers, high-level professional coaches,
business tycoons, entrepreneurs, doctors, and thought leaders with far more awards and accolades than can ﬁt in this book
description. This box set includes over 2,000 pages of words that will inspire, educate, inform and enlighten you. This special boxed
set package is only available for a limited time. Scroll up and click the buy now button today. Share this special oﬀer with those you
love and care about. Giving this book as a gift could change someone’s life forever. That’s priceless.

FACEBOOK MARKETING
AN HOUR A DAY
John Wiley & Sons The bestselling Sybex guide to marketing on Facebook, now fullyupdated As the second most-visited site on the
web, Facebook oﬀersmyriad marketing opportunities and a host of new tools. Thisbestselling guide is now completely updated to
cover all of thelatest tools including Deals, sponsored stories, the Send button,and more. It explains how to develop a winning
strategy, implementa campaign, measure results, and produce usable reports. Casestudies, step-by-step directions, and hands-on
tutorials in thepopular Hour-a-Day format make this the perfect handbook formaximizing marketing eﬀorts on Facebook. This revised
guide ﬁlls you in on the latest Facebookconventions, tools, and demographics, and outlines the importantstrategic considerations for
planning a campaign Takes you step by step through crafting an initial Facebookpresence, developing an overall marketing strategy,
setting goals,deﬁning metrics, developing reports, and integrating your strategywith other marketing activities Covers using features
such as events, applications, andpay-per-click advertising Includes case studies and directions for updating, monitoring,and
maintaining your campaign This popular guide is packed with up-to-date information to helpyou develop, implement, measure, and
maintain a successful Facebookmarketing program.

SUCCESS SECRETS OF SOCIAL MEDIA MARKETING SUPERSTARS
Entrepreneur Press “An amazing book – top social media professionals provide the ‘inside’ tips on how they stay on top and stay
organized. Filled with speciﬁc tricks, tips and strategies to cut the clutter and build your business, you really want to read this one.” -Dave Evans, Author of Social Media Marketing: An Hour a Day Revelations from Top Social Media Revolution Leaders Online marketing
expert Mitch Meyerson presents you with an unmatched advantage into the world of social media – the priceless secrets, strategies,
tactics and insights of more than 20 of today’s social media elite. Handpicked to cover almost every aspect of social media marketing,
Meyerson and this distinguished team of experts open their playbooks and teach you how to create eﬀective social media campaigns
to cut through the clutter, reach out to millions and grow your business. Features: Proven tips and tactics from 20+ top social media
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marketers The biggest mistakes businesses make with social media and how to ﬁx them Actionable plans for all areas including social
networks, blogs, web TV and mobile marketing Real-world case studies, best practices and proven techniques from the experts
Detailed list of resources Contributions from World-Class Social Media Experts: Keith Ferrazi & Tahl Raz: Relationship Strategy Brian
Clark: Psychology of Social Media Mitch Meyerson: Online Marketing Ann Handley: Creating Content Gary Vaynerchuk: Building MegaFollowings Andy Willbes: Personality Chris Brogan: Building Communities Joel Comm: Success Qualities Craig Valentine: Communicate
with Impact Starr Hall: Building Proﬁts Dan Janal: PR Strategies Michael Stelzner: Go Viral Denise Wakeman: Business Blogs Mari
Smith: Facebook Deborah Cole Micek: Twitter Barbara Rozgonyi: LinkedIn Julie Perry: YouTube Paul Colligan: Podcasting Chris Garrett:
Social Bookmarking Kim Dushinski: Mobile Marketing Shama Kabani: Online Video Dave Evans: One Hour a Day

BUILT-IN SOCIAL
ESSENTIAL SOCIAL MARKETING PRACTICES FOR EVERY SMALL BUSINESS
John Wiley & Sons How to redesign your business for social relevance andproﬁtable success Marketing today is driven by the
customer. The old mindset wasﬁnding customers for your products and services. The new one iscollaborating with the customers
whose trust you have earned todevelop better products and services for them. Businesses thatsucceed today acknowledge that they
are in shared relationshipswith customers, employees, and other inﬂuencers in thecommunity—even competitors. Built-In Social
provides astep-by-step approach to building a business channel that alignsyour business with its ideal customers and ensures
yourorganization's continued relevance and success. Intended for mainstream businesses that want to get resultsfrom social media
networking and marketing but have been frustratedby the obstacles, namely, the lack of a basic method or structure(and a practical
step-by-step approach) for converting relevantsocial qualities into proﬁtable outcomes Author Jeﬀ Korhan is a speaker, trainer, and
coach helpingmainstream small businesses increase their inﬂuence, enhancecustomer relationships, and accelerate growth Built-In
Social will show you how to turn visibility,authenticity, accessibility, community, and relevance intomeasurable and proﬁtable gains.

FACEBOOK MARKETING
AN HOUR A DAY
John Wiley & Sons Develop, implement, and measure a successful Facebook marketing campaign The social networking site Facebook
boasts more than 300 million users worldwide. Its ability to target users who have provided real data about themselves and their
interests makes Facebook the ideal platform for marketers, and marketers everywhere recognize the importance of Facebook and are
eager to successfully tap Facebook's potential. This book shows you how. Quickly get up to speed on today's Facebook conventions
and demographics, and then gain an understanding of the various strategic and implementation issues you must consider from start
to ﬁnish. Guides you through crafting a successful presence on Facebook and takes you through each step for developing an overall
marketing strategy Explains each step for setting realistic goals, deﬁning metrics, developing reports, and acquiring corporate buy-in
Shows how to execute your strategy while incorporating all of Facebook's relevant features Addresses Facebook's pay-per-click
platform, Facebook Connect, and more Packed with tips and tactics not documented anywhere else, the book serves as the ultimate
step-by-step guide to developing a winning Facebook marketing campaign.

MAKE YOUR FIRST MILLION IN NETWORK MARKETING
PROVEN TECHNIQUES YOU CAN USE TO ACHIEVE FINANCIAL SUCCESS
Simon and Schuster Network Marketing has seen a remarkable expansion of late, with entropreneurs beneﬁtting from an unheralded
demand for their services. The authors of this book demonstrate proven techniques to achieve ﬁnancial success in Network Marketing,
which include: How to conduct successful business launch parties, party plans and business meetings. Breakthrough networking tips
that get appointments booked. Practical advice on organising business ﬁnances, buying supplies, tracking expenses and balancing the
books. Simple techniques to track customer needs, previous purchases, personality and lifestyle. There is little doubt that Network
Marketing techniques will become increasingly deployed in the business world, with the advent of online business and customerfocused selling, Make Your First Million in Network Marketing provides all the information needed to succeed in this ﬁeld.

FACEBOOK MARKETING
AN HOUR A DAY
John Wiley and Sons

301 WAYS TO USE SOCIAL MEDIA TO BOOST YOUR MARKETING
McGraw Hill Professional Join the TubeMoguls, get Delicious, StumbleUpon customers--and 298 more great tips! MARKETING The time
to start social media marketing was yesterday. Don't worry, though--this book will get you going today! 301 Ways to Use Social Media
to Boost Your Marketing is packed with quick "snapshot" lessons for spreading your message and building customers—with little eﬀort
and virtually no cost. Designed to help you take action right away, each tip is presented in a stand-alone format to help you focus on
what you need to do--and only what you need to do. 301 Ways to Use Social Media to Boost Your Marketing provides simple strategies
for capitalizing on the top social media platforms like: • BLOGS • MICROMEDIA • SOCIAL NETWORKING SITES • BOOKMARKING SITES •
MULTIMEDIA SITES • REVIEW AND OPINION SITES • WIKIS You'll own the crowds on Twitter, Facebook, and YouTube--as well as on
niche sites like Yelp, Ning, SmugMug, and Reddit. Potential customers are already having a conversation about your brand. Use 301
Ways to Use Social Media to Boost Your Marketing to grab them before your competitors can say "tweet"!
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LINKEDIN MARKETING
AN HOUR A DAY
John Wiley & Sons A step-by-step guide for succeeding on the for ''business'' social media network LinkedIn Marketing: An Hour a Day
helps you create, customize, and optimize a presence on LinkedIn, the world's largest social network for professionals. In this detailed,
step-by-step book, LinkedIn expert Viveka von Rosen reveals how to use this powerful platform to ensure that you or your company
get noticed by the right audience. Discover previously undocumented tips and tricks for community growth and management,
including how to best use Groups, events, and other LinkedIn features and applications. Oﬀers a complete resource for anyone who
wants to market and recruit on the world's largest professional network Features hands-on tutorials, case studies, examples, tips, and
tactics Reveals how to monitor and maintain a vibrant LinkedIn presence Includes eﬀective tactics for recruiters, job seekers, and
entrepreneurs, as well as legal, real estate, and nonproﬁt professionals Incorporates an exploration of the LinkedIn advertising
platform, API, and mobile platform This soup-to-nuts guidebook for tackling every stage of the LinkedIn process ensures your online
presence will get noticed.

ULTIMATE GUIDE TO FACEBOOK ADVERTISING: HOW TO ACCESS 600 MILLION CUSTOMERS IN 10 MINUTES
Entrepreneur Press FUEL YOUR BUSINESS WITH FACEBOOK Perry Marshall, author of the #1 selling book on Google advertising, and
internet strategist Thomas Meloche lift the curtain to the 600 million potential customers on Facebook and show you how to reach
them, convert them, and keep them as your fan, friend, and customer for life. Introducing game-changing strategies, tools, and
reports, Marshall and Meloche breakdown the magic of Facebook Paid Advertising and show you how to gain dramatically on your
investment—in clicks, customers, and proﬁts. Covers critical updates including: Targeting by birthday, family status, and more
Pinpointing who is seeing your ads Managing impressions per ad to avoid ad fatigue Using Sponsored Story Ads—the newest
advertising categoy Creating a Facebook business and identity ”Perry and Tom not only understand every nuance of the technical
aspects of getting Facebook ads to work for your business, they also understand the psychology behind what works and what doesn't
when it comes to advertising online. If you're looking for an uber-eﬀective way to master the art of driving traﬃc to your oﬀers
through paid advertising, get this book - it truly is the ultimate guide!” —Mari Smith, co-author of Facebook Marketing: An Hour A Day
and author of The New Relationship Marketing ”If anybody can make practical sense of Facebook for marketers, it’s Perry. He has his
ﬁnger on its truth - as advertising media not social media. This book shows how to capitalize on ideal timing with this media. He is a
well-disciplined direct-response practitioner who holds this accountable for ROI. I bestow my ‘No B.S. blessing.’” —Dan S. Kennedy,
legendary direct marketing advisor and author of the No B.S. book series, www.NoBSBooks.com ”Ultimate Guide to Facebook
Advertising just might be your ultimate guide to earning a ton of money with this social media phenomenon. What you don't know
about Facebook could hurt you and what you will learn about Facebook from this book deﬁnitely will help you. It's a fun and easy read
and a sureﬁre way to seriously increase your income.” -Jay Conrad Levinson, The Father of Guerrilla Marketing, author of the Guerrilla
Marketing series of books ”Facebook advertising appears simple, but it's trickier than search engine marketing. In this book, Perry
Marshall and Tom Meloche teach you secret of "Right Angle Marketing" - selling based on who people are and what they identify with.
This is entirely diﬀerent from Yahoo! or Google. They help you determine how to prioritize Facebook within your particular marketing
mix. Then they take you by the hand and lead you through the mineﬁeld, showing you the tools, bidding techniques, and sales cycles
of Facebook ads. Without their help, the odds are stacked against you. With their help, your chances of success are excellent.” -Alex
Mandossian, Heritage House Publishing, author of The Business Podcasting Bible ”Perry Marshall has done more to de-mystify Google
AdWords for business owners than any person on earth. With this book, he's done the same for Facebook. If you want to cut through
the smoke quickly and make money advertising on Facebook, this is the book to read.” - Ken McCarthy. The System Seminar, Tivoli NY
”The irony of living in the Information Age is that good info has gotten harder to come by. The lame stuﬀ still manages to clog the
pipes, causing chaos and preventing you from discovering the legit speciﬁcs that can actually help you in your quest for business
success and a bigger bottom line. Perry Marshall has been a ﬁrst- stop, one-stop resource for the best possible advice on making
AdWords work since Google unleashed it on the marketing community…and now, Perry’s new tome on Facebook’s astonishing (and
yet-to-be-fully-tapped) power to reach gazillions of targeted, eager prospects (most of whom you’d never even know existed,
otherwise) is the ﬁrst and probably the only book you need to be one of those early adopters who score fastest. Perry’s books are
always essential. This one is perhaps more so than usual.” -John Carlton, the most respected and ripped-oﬀ veteran copywriter on the
Web ”Perry Marshall is amazing! He reinvented himself from engineer to white paper expert to become the world's leading expert in
Google Adwords. Now with his secret weapon, Tom Meloche, he's reinvented himself again, this time as the guru in Facebook
advertising ... through which, he points out, you can access 600 million customers in 10 minutes.” -Bob Bly, author of over 60 books
including Complete Idiot’s Guide to Direct Marketing, The Online Copywriter’s Handbook and Public Relations Kit for Dummies ”Perry
Marshall is a terriﬁc writer who makes wonderful use of stories and analogies to illustrate a concept. He does this exceptionally well in
the chapter on ad copy writing, ‘The Power of Hidden Psychological Triggers.’ That chapter alone is worth the price of this book. "Many
companies have tried Facebook ads and failed for one simple reason: they treated Facebook advertising like search advertising.
“Facebook is social advertising. Social advertising is about understanding and reaching the user. Not the user's behavior; but the
actual person. This is where the book shines. It walks you through strategies of reaching your target audience based upon the
person's social proﬁle so that you aren't just accumulating 'Likes,’ but actually gaining new customers. “I'd recommend this book to
anyone who is advertising, or wants to advertise, on Facebook. Social advertising is unique from most other types of advertising, and
this book will teach you the concepts and how-tos you must understand so that your Facebook ads increase your overall proﬁts.” Brad Geddes, author of Advanced Google AdWords ”One of the things I love about Perry is that he always shoot from the hip. Ultimate
Guide to Facebook Advertising is written with no holds barred, which means that all the ‘juicy’ tips that might get left out of other,
similar books are all in this book. It's more than just a tactical ‘how to.’ It goes into the psychological aspects of ad writing speciﬁcally
suited for Facebook and gives all kinds of practical advice for fan pages. So for anyone who really wants to get serious about Facebook
advertising, this book is deﬁnitely a must read.” -Shelley Ellis, contextual advertising expert, www.ContentNetworkInsider.com ”Perry
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Marshall led the pack with Google AdWords back in 2006. He's still leading the pack today with Ultimate Guide to Facebook
Advertising. Perry and Tom Meloche combine ‘insider’ knowledge of marketing on Facebook with proven marketing fundamentals for a
powerful one-two punch that delivers results. Perry doesn't just theorize about how Facebook marketing works, he does it himself, and
he's worked with thousands of others to hone his knowledge of this emerging landscape. If you're thinking of marketing on Facebook,
or if you're already doing it, you'd be crazy to not get Ultimate Guide to Facebook Advertising. -Clate Mask, president, InfusionSoft
”Hands down, I have never seen a more comprehensive in-depth study of successful Facebook advertising than what you are holding
in your hands. Perry has done it again, he’s extracted the 'gold' within this amazing system of advertising that every astute marketer
should devour and implement.” - Ari Galper, founder and CEO, Unlock The Game, www.UnlockTheGame.com "Hundreds of my clients
have failed at Facebook before. Many were so seriously slaughtered that I'd written it oﬀ as a traﬃc source for all but the most
advanced marketer, so recommending this book is not something I do lightly—yet I DO suggest you order a rush copy. Simply put, it's
a game changer. If you've tried Facebook before and failed, I'll bet you didn't have the testing paradigm, targeting insights, bidding
strategies, tools, and creative advertising resources outlined in the easy-to-digest, entertaining words here. This goes double for
experienced PPC marketers and triple for anyone who's read another Facebook advertising book. Seriously, if this isn't worth a trip to
Amazon.com, I don't know what is!" —Glenn Livingston, Ph.D., Marketing Psychologist, market research expert and founder of
RocketClicks.com

ENGAGE!, REVISED AND UPDATED
THE COMPLETE GUIDE FOR BRANDS AND BUSINESSES TO BUILD, CULTIVATE, AND MEASURE SUCCESS IN THE
NEW WEB
John Wiley & Sons The ultimate guide to branding and building your business in the era of the Social Web—revised and updated with a
Foreword by Ashton Kutcher Engage! thoroughly examines the social media landscape and how to eﬀectively use social media to
succeed in business—one network and one tool at a time. It leads you through the detailed and speciﬁc steps required for
conceptualizing, implementing, managing, and measuring a social media program. The result is the ability to increase visibility, build
communities of loyal brand enthusiasts, and increase proﬁts. Covering everything you need to know about social media marketing and
the rise of the new social consumer, Engage! shows you how to create eﬀective strategies based on proven examples and earn buy-in
from your marketing teams. Even better, you'll learn how to measure success and ROI. Introduces you to the psychology, behavior,
and inﬂuence of the new social consumer Shows how to deﬁne and measure the success of your social media campaigns for the short
and long term Features an inspiring Foreword by actor Ashton Kutcher, who has more than 5 million followers on Twitter Revised
paperback edition brings the book completely up to date to stay ahead of the lightning fast world of social media Today, no business
can aﬀord to ignore the social media revolution. If you're not using social media to reach out to your customers and the people who
inﬂuence them, who is?

THE OXFORD HANDBOOK OF THE SOCIAL SCIENCE OF POVERTY
Oxford University Press The Oxford Handbook of the Social Science of Poverty builds a common scholarly ground in the study of
poverty by bringing together an international and interdisciplinary group of scholars to provide diverse perspectives on the issue.

HOW TO SELL WHEN NOBODY'S BUYING
(AND HOW TO SELL EVEN MORE WHEN THEY ARE)
John Wiley & Sons The most eﬀective sales strategies for tough economic times Today's selling environment is tough, and only getting
tougher. The old tactics are no longer working, and the current economy is only making selling more diﬃcult. You need sales tactics
and strategies that work now and fast . . . even when no one wants to buy-and tactics and strategies that will work even better when
they do want to buy. How to Sell When Nobody's Buying is a practical, eﬀective guide to selling even in the toughest of times. This
book is packed with new information about creating sales opportunities. Most sales strategies taught today are based on outdated
information from ten, twenty, even thirty years ago and they simply don't work today. You'll ﬁnd the tools and information you need to
gain conﬁdence, create powerful alliances, proﬁtable social networks, and drive your proﬁts to unprecedented highs. Whether you sell
business-to-business or direct to the consumer, whether you sell real estate or retail, this is the sales guide for you. Features eﬀective,
simple strategies for selling in tough economic times Oﬀers free or low-cost prospecting tools that bring in customers by the herd
Includes case studies from top salespeople that reveal new ways to bring in customers From sales guru Dave Lakhani, author of
Persuasion, Subliminal Persuasion, and The Power of an Hour These days, you need all the help you can get to sell eﬀectively. If you
want to increase your sales and drive your business forward-no matter what the economy or your industry does-learn How to Sell
When Nobody's Buying.

DO IT! MARKETING
77 INSTANT-ACTION IDEAS TO BOOST SALES, MAXIMIZE PROFITS, AND CRUSH YOUR COMPETITION
AMACOM Discover the principles, practices, and insider secrets of paid professional speaking success in 77 instant-access
“microchapters” that will help you market your smarts, monetize your message, and dramatically expand your reach and revenue. For
thought-leading CEOs, executives, consultants, and entrepreneurs, the true test of your personal brand comes down to one simple
question: When you speak, do people listen? In Do It! Speaking, nationally-acclaimed marketing expert and host of the The Speaking
Show Podcast David Newman teaches you how to build a thriving speaking career. Regardless of the speaking venue: in-person
events, virtual appearances, conference stages, and any other place where you are being paid to share your expertise with an
audience, the powerful articulation of your value, relevance, and impact is what makes experts stand out. But where do you start
when you’re trying to build your speaking platform? This book is the deﬁnitive guide on how to: Develop your speaking-driven revenue
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streams. Quickly commercialize your knowledge in today’s economy. Bolster your visibility, credibility, and bank account. Become a
better messenger of your company’s message and dominate your marketplace. Do It! Speaking shows you the inside track on
marketing, positioning, packaging, prospecting, outreach, sales, and how to get more and better speaking gigs on behalf of your
company, your brand, and yourself.

ENCYCLOPEDIA OF NETWORKED AND VIRTUAL ORGANIZATIONS
IGI Global [Administration (référence électronique] ; informatique].

THE SOCIAL EMPLOYEE: HOW GREAT COMPANIES MAKE SOCIAL MEDIA WORK
McGraw Hill Professional Build a successful SOCIAL BUSINESS by empowering the SOCIAL EMPLOYEE Includes success stories from
IBM, AT&T, Dell, Cisco, Southwest Airlines, Adobe, Domo, and Acxiom "Great brands have always started on the inside, but why are
companies taking so long to leverage the great opportunities oﬀered by internal social media? . . . The Social Employee lifts the lid on
this potential and provides guidance for businesses everywhere." -- JEZ FRAMPTON, Global Chairman and CEO, Interbrand "Get a copy
of this book for your whole team and get ready for a surge in measurable social media results!" -- MARI SMITH, author, The New
Relationship Marketing, and coauthor, Facebook Marketing "Practical and insightful, The Social Employee is sure to improve your
brand-building eﬀorts." -- KEVIN LANE KELLER, E.B. Osborn Professor of Marketing, Tuck School of Business at Dartmouth College, and
author, Strategic Brand Management "This book will change how you view the workplace and modern connectivity, and inform your
view of how social employees are changing how we work and create value in today's networked economy." -- DAVID ARMANO,
Managing Director, Edelman Digital Chicago, and contributor to Harvard Business Review "The Social Employee makes the compelling
argument that most organizations are sadly missing a key opportunity to create a social brand, as well as to build a strong company
culture." -- ANN HANDLEY, Chief Content Oﬃcer, MarketingProfs.com, and coauthor, Content Rules

ILLEGAL ONLINE FILE SHARING, DECISION-ANALYSIS, AND THE PRICING OF DIGITAL GOODS
CRC Press Illegal online ﬁle sharing costs companies tens of billions of dollars of lost revenues around the world annually and results in
lost productivity, various psychological issues, and signiﬁcant reduction of incentives to create and innovate. Legislative, technical,
and enforcement eﬀorts have failed. This book presents psychological theories about why people illegally share ﬁles online; analyzes
and characterizes optimal sanctions for illegal online ﬁle sharing; introduces new models for pricing of network-access and digitalcontent to help reduce illegal online ﬁle sharing; introduces new content control and P2P systems; and explains why game theory does
not work in pricing of network access.

GLOBAL INNOVATION INDEX 2020
WHO WILL FINANCE INNOVATION?
WIPO The Global Innovation Index 2020 provides detailed metrics about the innovation performance of 131 countries and economies
around the world. Its 80 indicators explore a broad vision of innovation, including political environment, education, infrastructure and
business sophistication. The 2020 edition sheds light on the state of innovation ﬁnancing by investigating the evolution of ﬁnancing
mechanisms for entrepreneurs and other innovators, and by pointing to progress and remaining challenges – including in the context
of the economic slowdown induced by the coronavirus disease (COVID-19) crisis.

ETHICS FOR THE INFORMATION AGE
Addison-Wesley Widely praised for its balanced treatment of computer ethics, Ethics for the Information Age oﬀers a modern
presentation of the moral controversies surrounding information technology. Topics such as privacy and intellectual property are
explored through multiple ethical theories, encouraging readers to think critically about these issues and to make their own ethical
decisions.

ULTIMATE GUIDE TO PINTEREST FOR BUSINESS
Entrepreneur Press With 4,000 percent growth in just six months, 17 million users, and a record for more referral traﬃc than YouTube,
Google+, and LinkedIn combined, Pinterest delivers an unbelievable opportunity for marketers . . . if they know how to eﬀectively use
it. Karen Leland acquaints business owners with the newest social media kid on the block. She covers: the ins and outs of signing up
and getting started; building boards that get noticed, drive traﬃc, and convert fans into customers; creating a Pinterest community
through power connections, contests, social media outreach, and smart pinning strategies; strategies for becoming a power Pinterest
user and creating an enthusiastic following; best practices for pins that promote, including image optimization, consistent branding,
social media integration, and high-value content; and Pinterest etiquette. Business owners learn to expand their business and brand’s
success — one pin at a time.

LAUNCH
HOW TO QUICKLY PROPEL YOUR BUSINESS BEYOND THE COMPETITION
John Wiley & Sons If you've been let down by the undelivered promises of marketing, this book is for you. Launch reveals a new way to
grow your business that involves focusing on the needs of others, giving gifts, working with outsiders, and restraining your marketing
messages. These principles are precisely the opposite of traditional marketing. Yet they work. And they are the future. If you follow
the formula outlined in this book, you can attract countless customers and prospects, resulting in amazing business growth. This book
will show you how to: Create highly sharable content that meets people's needs Identify and work with outside experts, many of whom
will gladly promote your content Attract and retain raving fans that will help your business grow Creatively market and sell to people
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who will gladly purchase your products and services Launch isn't like other marketing books. Rather than making keen observations
about others who’ve achieved success, the ideas and principles in this book were developed, reﬁned, and practiced by the author to
great success. Pick up a copy for yourself and one for a friend.

INVESTIGATION OF COMPETITION IN DIGITAL MARKETS
MAJORITY STAFF REPORT AND RECOMMENDATIONS
Nimble Books In June 2019, the Committee on the Judiciary initiated a bipartisan investigation into the state of competition online,
spearheaded by the Subcommittee on Antitrust, Commercial and Administrative Law. As part of a top-to-bottom review of the market,
the Subcommittee examined the dominance of Amazon, Apple, Facebook, and Google, and their business practices to determine how
their poweraﬀects our economy and our democracy. Additionally, the Subcommittee performed a review of existing antitrust laws,
competition policies, and current enforcement levels to assess whether they areadequate to address market power and
anticompetitive conduct in digital markets. Over the course of our investigation, we collected extensive evidence from these
companies aswell as from third parties-totaling nearly 1.3 million documents. We held seven hearings to review the eﬀects of market
power online-including on the free and diverse press, innovation, and privacy-and a ﬁnal hearing to examine potential solutions to
concerns identiﬁed during the investigation and to inform this Report's recommendations. A year after initiating the investigation, we
received testimony from the Chief ExecutiveOﬃcers of the investigated companies: Jeﬀ Bezos, Tim Cook, Mark Zuckerberg, and
Sundar Pichai. For nearly six hours, we pressed for answers about their business practices, including about evidence concerning the
extent to which they have exploited, entrenched, and expanded their power over digitalmarkets in anticompetitive and abusive ways.
Their answers were often evasive and non-responsive, raising fresh questions about whether they believe they are beyond the reach
of democratic oversight. Although these four corporations diﬀer in important ways, studying their business practices hasrevealed
common problems

LOGISTICS 4.0
DIGITAL TRANSFORMATION OF SUPPLY CHAIN MANAGEMENT
CRC Press Industrial revolutions have impacted both, manufacturing and service. From the steam engine to digital automated
production, the industrial revolutions have conduced signiﬁcant changes in operations and supply chain management (SCM)
processes. Swift changes in manufacturing and service systems have led to phenomenal improvements in productivity. The fast-paced
environment brings new challenges and opportunities for the companies that are associated with the adaptation to the new concepts
such as Internet of Things (IoT) and Cyber Physical Systems, artiﬁcial intelligence (AI), robotics, cyber security, data analytics, block
chain and cloud technology. These emerging technologies facilitated and expedited the birth of Logistics 4.0. Industrial Revolution 4.0
initiatives in SCM has attracted stakeholders’ attentions due to it is ability to empower using a set of technologies together that helps
to execute more eﬃcient production and distribution systems. This initiative has been called Logistics 4.0 of the fourth Industrial
Revolution in SCM due to its high potential. Connecting entities, machines, physical items and enterprise resources to each other by
using sensors, devices and the internet along the supply chains are the main attributes of Logistics 4.0. IoT enables customers to
make more suitable and valuable decisions due to the data-driven structure of the Industry 4.0 paradigm. Besides that, the system’s
ability of gathering and analyzing information about the environment at any given time and adapting itself to the rapid changes add
signiﬁcant value to the SCM processes. In this peer-reviewed book, experts from all over the world, in the ﬁeld present a conceptual
framework for Logistics 4.0 and provide examples for usage of Industry 4.0 tools in SCM. This book is a work that will be beneﬁcial for
both practitioners and students and academicians, as it covers the theoretical framework, on the one hand, and includes examples of
practice and real world.

PROOFREADING, REVISING & EDITING SKILLS SUCCESS IN 20 MINUTES A DAY
Learning Express Llc This comprehensive guide will prepare candidates for the test in all 50 states. It includes four complete practice
exams, a real estate refresher course and complete math review, as well as a real estate terms glossary with over 900 terms, and
expert test-prep tips.

SOCIAL MOVEMENTS
AN INTRODUCTION
John Wiley & Sons Social Movements is a comprehensive introduction andcritical analysis of collective action in society today. In
thisnew edition, the authors have updated all chapters with the mostrecent scientiﬁc literature, expanded on topics such as
individualmotivations, new media, public policies, and governance. Draws on research and empirical work across the social sciencesto
address the key questions in this international ﬁeld. New edition expands on topics such as individual motivations,new media, public
policies, and governance. Has been redesigned in a more user-friendly format.

MARITIME ECONOMICS
Routledge Now in its second edition Maritime Economics provides a valuable introduction to the organisation and workings of the
global shipping industry. The author outlines the economic theory as well as many of the operational practicalities involved.
Extensively revised for the new edition, the book has many clear illustrations and tables. Topics covered include: * an overview of
international trade * Maritime Law * economic organisation and principles * ﬁnancing ships and shipping companies * market research
and forecasting.

7

8

YOUTUBE CHANNELS FOR DUMMIES
John Wiley & Sons Create a YouTube channel that draws subscribers with top-notch content YouTube has the eyes and ears of two
billion monthly users. YouTube Channels for Dummies, 2nd Edition oﬀers proven steps to attracting a chunk of those billions to your
personal or business channel. This updated guide oﬀers insight from a quartet of YouTube channel content creators, managers,
marketers, and analysts as they share the secrets of creating great content, building an audience, and interacting with your viewers.
The book includes information on: · Setting up a channel · Creating videos that attract viewers · Putting together a video studio ·
Editing your ﬁnal product · Reaching your target audience · Interacting with your fans · Building a proﬁtable business · Tips on
copyright law Written for both the budding YouTube creator and the business professional seeking to boost their company’s proﬁle on
the popular social networking site, YouTube Channels for Dummies allows its readers to access the over two billion active YouTube
users who log on each day. Learn how to create a channel, build a YouTube following, and get insight on content creation, planning,
and marketing from established YouTube creators.

DIGITAL LABOUR PLATFORMS AND THE FUTURE OF WORK
TOWARDS DECENT WORK IN THE ONLINE WORLD
THE DIRTY DOZEN
THE 12 MAJOR CAUSES OF BUSINESS FAILURE (AND SUCCESS)
CreateSpace This book shows you how to grab success from the clutches of failure.Finally... A simple guide to overcoming the
obstacles we all face from time to time in our entrepreneurial journeys.If you are starting out, these are the problems to avoid, if you
are already in play, these could be catching you out and you don't even know!The biggest problem of all is to give up, usually just
before reaping the rewards of success. This book is designed to help you make sure that you do not fall foul of that ﬁnal classic
trap.It's never too late to breath life into your business venture. The authors expectation is that this will release you to achieve the
success you truly deserve. Some people are chained to their business, when the business should be providing freedom and income,
not the other way round as happens so often.Having been described as a serial entrepreneur, since being in business about 20 years,
the author has come across many business opportunities and started many new ventures. The best have been those that added to
existing businesses. Not every new venture has worked or even been spectacular, although many have.The authors clients have
included IBM, The Chartered Institute Of Marketing, The Institute Of Directors, Panasonic, Sony, and many more large and small.
Whether B2B or B2C the author has seen the problems he describes lurking everywhere, hidden and unexpectedly draining proﬁts and
income from otherwise successful and deserving businesses.During the process the author could have easily have been persuaded to
stop. In truth, the author is always nervous about starting new ventures, the author knows how it feels. The author is fascinated by
what happens and gets butterﬂies, event today, in each new venture every time.Due to extensive collaboration with others the author
has had the fortunate opportunity of being able to double check experience against the reality of others. He knows the only way of
solving a problem is to recognise it. Then deal with it.What resulted was this books checklist of 12, the dirty dozen. With this checklist
in hand the author set about classifying and describing each of the 'problems' in order to make sense of it all - and to try to discover
solutions. It's this that you now have before you, a list of the most worrying conditions, ailments and fears that business men and
women will face at one time or another. The book includes some instruction as to how you might ﬁnd relief and get over each and
every one. This kind of information only comes from working in a real business. This is real information, deﬁnitely not taught at any
business school!So as well as problems that you might be familiar with you will ﬁnd tips and strategies that have been proven to work
for many clients and they include many of the insights learned in the ﬁeld.The purpose of this book is to help ensure your business is
set up in the very best way, to grow and grow. Let the money making continue!It's Not Your FaultMost people respond, when faced
with situations that are not working out, when others fail to commit, when things are not done right, targets not hit, objectives not
achieved, agreements not kept is - to shrug.If you were in a football team you can bet your bottom dollar the trainer will not be the
one shrugging. Oh no, that trainer, if your trainer, would be reading the riot act! That's football, real business suﬀer the same
problems. Defective parts are found, millions of cars are recalled. I never once heard of a union giving up their members salaries,
admitting responsibility, putting things right. Besides, that's not the way of the world. As an entrepreneur it you who have to pay!The
bottom line is that you will have to deal with disappointment and frustration more than happiness and success.Use this book as a tool
to help you to reduce the pain, delay and costs that you might otherwise suﬀer.

SOCIAL AND SUSTAINABILITY MARKETING
A CASEBOOK FOR REACHING YOUR SOCIALLY RESPONSIBLE CONSUMERS THROUGH MARKETING SCIENCE
CRC Press "... an important intervention in the conversation around social and ecological sustainability that draws on both
micromarketing and macromarketing scholarship to help the reader understand the challenges with illustrations from insightful cases
both from emerging and developed economies. This compilation should be essential reading for the discerning student of sustainable
consumption and production." -- Professor Pierre McDonagh, Associate Editor, Journal of Macromarketing (USA); Professor of Critical
Marketing & Society, University of Bath, UK Experts in the ﬁeld of economics, management science, and particularly in the marketing
domain have always been interested in and acknowledged the importance of sustaining proﬁtable businesses while incorporating
societal and environmental concerns; however, the level of existing literature and availability of teaching cases reﬂect a dearth of real
case studies, especially those focused on marketing for social good. This book of actual case studies will address that need. In
addition, this book is important and timely in providing a case book for instructors (those in both industry and academia) to help them
in teaching and training the next generation of leaders through corporate training and universities. Currently, marketing for social
good is increasingly becoming a part of most curriculums under the umbrella of diﬀerent titles, such as social marketing, green
marketing, and sustainability marketing. The relevance of these studies is increasing across the globe. This book is composed of long
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and short real cases with varying complexity in diﬀerent sectors. This case book will also cover some review articles for an overview of
the recent developments in the study area. With these case studies, collections of questions, teaching materials, and real-life
marketing scenarios, this book oﬀers a unique source of knowledge to marketing professionals, students, and educators across the
world. The main objective of this case book is to understand the applicability of marketing science (marketing for social good context,
such as social marketing and sustainability marketing) in internet marketing related to e-buying behavior and e-WOM. In addition, it
illustrates the various types of existing marketing practices that are relevant from both theoretical and practical points of view in this
electronic era, as well as discussing other non-electronic marketing practices and focusing on consumer buying behavior. As a result,
marketing managers can treat their customers according to their desired value. This book particularly explores the possibilities and
advantages created by social marketing and sustainability marketing through the presentation of thorough review articles and case
studies. This case book helps corporate training centers and universities with compact teaching reference materials in their relevant
courses.

HOW TO FOLLOW UP WITH YOUR NETWORK MARKETING PROSPECTS
TURN NOT NOW INTO RIGHT NOW!
Fortune Network Publishing Inc. Not every prospect joins right away. They have to think it over, review the material, or get another
opinion. This is frustrating if we are afraid to follow up with prospects. What can we do to make our follow-up eﬀorts eﬀective and
rejection-free? How do we maintain posture with skeptical prospects? What can we say to turn simple objections into easy decisions
for our prospects? Procrastination stops and fear evaporates when we have the correct follow-up skills. No more dreading the
telephone. Prospects will return our telephone calls. And now, we can look forward to easy, bonded conversations with prospects who
love us. Prospects want a better life. They are desperately searching for: 1. Someone to follow. 2. Someone who knows where they are
going. 3. Someone who has the skills to get there. We have the opportunity to be that guiding light for our prospects. When we give
our prospects instant conﬁdence, contacting our prospects again becomes fun, both for the prospects and for us. Don’t we both want
a pleasant experience? Don’t lose all those prospects that didn’t join on your ﬁrst contact. Help reassure them that you and your
opportunity can make a diﬀerence in their lives. Use the techniques in this book to move your prospects forward from "Not Now" to
"Right Now!” Scroll up and order your copy now!

THE LINKEDIN CODE
UNLOCK THE LARGEST ONLINE BUSINESS SOCIAL NETWORK TO GET LEADS, PROSPECTS AND CLIENTS FOR
B2B, PROFESSIONAL SERVICES AND SALES AND MARKETING PROS
CreateSpace Lays out a complete guide to your Linkedin presence starting with secrets to enhance your proﬁle and continuing
through to the best ways to meed the decision makers in your market-- for everyone looking for an extra edge in business.

EDIBLE INSECTS
FUTURE PROSPECTS FOR FOOD AND FEED SECURITY
Food & Agriculture Org Edible insects have always been a part of human diets, but in some societies there remains a degree of disdain
and disgust for their consumption. Insects oﬀer a signiﬁcant opportunity to merge traditional knowledge and modern science to
improve human food security worldwide. This publication describes the contribution of insects to food security and examines future
prospects for raising insects at a commercial scale to improve food and feed production, diversify diets, and support livelihoods in
both developing and developed countries. Edible insects are a promising alternative to the conventional production of meat, either for
direct human consumption or for indirect use as feedstock. This publication will boost awareness of the many valuable roles that
insects play in sustaining nature and human life, and it will stimulate debate on the expansion of the use of insects as food and feed.

OUTSIDE INSIGHT
NAVIGATING A WORLD DROWNING IN DATA
Penguin UK Is your business looking out? The world today is drowning in data. There is a treasure trove of valuable and underutilized
insights that can be gleaned from information companies and people leave behind on the internet - our 'digital breadcrumbs' - from
job postings, to online news, social media, online ad spend, patent applications and more. As a result, we're at the cusp of a major
shift in the way businesses are managed and governed - moving from a focus solely on lagging, internal data, toward analyses that
also encompass industry-wide, external data to paint a more complete picture of a brand's opportunities and threats and uncover
forward-looking insights, in real time. Tomorrow's most successful brands are already embracing Outside Insight, beneﬁtting from an
information advantage while their competition is left behind. Drawing on practical examples of transformative, data-led decisions
made by brands like Apple, Facebook, Barack Obama and many more, in Outside Insight, Meltwater CEO Jorn Lyseggen illustrates the
future of corporate decision-making and oﬀers a detailed plan for business leaders to implement Outside Insight thinking into their
company mindset and processes.

MONEY & YOU
EXCELLERATED BUSINESS SUCCESS MODEL
Based on the celebrated money-making business model of the Money & You(r) Program that has been used by millions to achieve
their ﬁnancial, business and personal goals. Step-by-step descriptions on how to apply the formula, will make it easy to understand it
and apply it in your business or organization. The application of these tools will allow you to create systems to LEVERAGE your
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PRODUCTS and SERVICES; and tap into GLOBAL MARKETS that can aﬀect your proﬁtability positively by many folds. Great tools to use
in organizations (big or small) (for proﬁt or non) to build aligned teams, and have a shared language. Dame DC Cordova shares the
solutions and systems that are the keys to ﬁnancial success any where in the world. Building your business team(s) will allow you to
thrive ﬁnancially and in all areas of your life. This work will help you understand little-known business truths to success that have been
proven globally for many decades. Money & You(r) graduates, including Robert T. Kiyosaki, co-author of the best selling Rich Dad/Poor
Dad Series, her business partner of 9 years, who formerly led the Excellerated programs, is just one of the many wealth experts who
implemented the Excellerated Business Success Model to grow his organizations and wealth. You can read about many more Notable
Grads at: http: //www.MoneyandYou.com You will also tap into Excellerated's global resources and a network of over 100,000
successful entrepreneurs from over 65 countries since 1979
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