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KEY=PO - ASHLEY MCKEE
IL CLAN DI LÀLLERO E IL COLPO DEL SECOLO
Elison Publishing I làlleri crescono inseguendo il sogno di divenire ladri. Svezzati nel bar di Alﬁo e capitanati da Emilio, Làllero,
ruvido boss pigro e indolente, coltivano il sogno di svaligiare un caveau. Dopo un promettente inizio, s’imbatteranno in un destino
avverso, stravolgendo l’amato progetto. Il rapporto col nonno, l’amore inatteso tra Gianni e la gemella, il ricatto del Marsigliese e il
ritorno del ﬁglio dell’odiato maresciallo Moroni, sottolineerà il loro dilettantismo e la vera attitudine di ognuno. La crisi di Gianni sarà il
primo segnale che minerà la compattezza del clan. Prima di cedere, Làllero riuscirà, con un colpo di coda, a vendicarsi contro l’odiato
Marsigliese. Grazie ai richiami del nonno, Emilio realizzerà di esser stato guidato su percorsi più nobili. Passando dalla convinzione al
dubbio, dall’autoritarismo alla condivisione, concederà ai suoi di aﬀrancarsi da una realtà solo sognata a una realtà concretamente
vissuta. Il questore Moroni, scomodo intruso da sfuggire, assumerà un ruolo determinante nel processo di trasformazione. La corteccia
del clan, incisa e ferita, verrà setacciata e mondata. Il destino cederà il passo e concederà un’immensa e insperata fortuna.

TRANSLATION AND MUSIC
Routledge Popular and multimodal forms of cultural products are becoming increasingly visible within translation studies research.
Interest in translation and music, however, has so far been relatively limited, mainly because translation of musical material has been
considered somewhat outside the limits of translation studies, as traditionally conceived. Diﬃculties associated with issues such as
the 'musicality' of lyrics, the fuzzy boundaries between translation, adaptation and rewriting, and the pervasiveness of covert or
unacknowledged translations of musical elements in a variety of settings have generally limited the research in this area to overt and
canonized translations such as those done for the opera. Yet the intersection of translation and music can be a fascinating ﬁeld to
explore, and one which can enrich our understanding of what translation is and how it relates to other forms of expression. This
special issue is an attempt to open up the ﬁeld of translation and music to a wider audience within translation studies, and to an
extent, within musicology and cultural studies. The volume includes contributions from a wide range of musical genres and languages:
from those that investigate translation and code-switching in North African rap and rai, and the intertextual and intersemiotic
translations revolving around Mahler's lieder in Chinese, to the appropriation and after-life of Kurdish folk songs in Turkish, and the
emergence of rock'n roll in Russian. Other papers examine the reception of Anglo-American stage musicals and musical ﬁlms in Italy
and Spain, the concept of 'singability' with examples from Scandinavian languages, and the French dubbing of musical episodes of TV
series. The volume also oﬀers an annotated bibliography on opera translation and a general bibliography on translation and music.

FROM NOVICE TO EXPERT
EXCELLENCE AND POWER IN CLINICAL NURSING PRACTICE
Pearson This coherent presentation of clinical judgement, caring practices and collaborative practice provides ideas and images that
readers can draw upon in their interactions with others and in their interpretation of what nurses do. It includes many clear, colorful
examples and describes the ﬁve stages of skill acquisition, the nature of clinical judgement and experiential learning and the seven
major domains of nursing practice. The narrative method captures content and contextual issues that are often missed by formal
models of nursing knowledge. The book uncovers the knowledge embedded in clinical nursing practice and provides the Dreyfus
model of skill acquisition applied to nursing, an interpretive approach to identifying and describing clinical knowledge, nursing
functions, eﬀective management, research and clinical practice, career development and education, plus practical applications. For
nurses and healthcare professionals.

THE PHOTOGRAPHER'S MIND
Taylor & Francis The source of any photograph is not the camera or even the scene viewed through the viewﬁnder-it is the mind of
the photographer: this is where an image is created before it is committed to a memory card or ﬁlm. In The Photographer's Mind, the
follow-up to the international best-seller, The Photographer's Eye, photographer and author Michael Freeman unravels the mystery
behind the creation of a photograph. The nature of photography demands that the viewer constantly be intrigued and surprised by
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new imagery and diﬀerent interpretations, more so than in any other art form. The aim of this book is to answer what makes a
photograph great, and to explore the ways that top photographers achieve this goal time and time again. As you delve deeper into
this subject, The Photographer's Mind will provide you with invaluable knowledge on avoiding cliché, the cyclical nature of fashion,
style and mannerism, light, and even how to handle the unexpected. Michael Freeman is the author of the global bestseller, The
Photographer's Eye. Now published in sixteen languages, The Photographer's Eye continues to speak to photographers everywhere.
Reaching 100,000 copies in print in the US alone, and 300,000+ worldwide, it shows how anyone can develop the ability to see and
shoot great digital photographs.

LANGFORD'S ADVANCED PHOTOGRAPHY
CRC Press Langford's Advanced Photography is the only advanced photography guide a serious student or aspiring professional will
ever need. In this eighth edition, Efthimia Bilissi continues in the footsteps of Michael Langford by combining an unrivalled level of
technical detail with a straightforward writing style while simultaneously bringing the text ﬁrmly in to the digital era. This book covers
the entire photographic process from a technical standpoint - not only detailing the 'how' but also explaining the 'why' that is so often
missing from photography texts. From the workings of cameras, lenses, digital imaging sensors and software to new hot topics such
as HDR imaging, digital asset management, and even running your own photography business, everything a serious photographer
could need to extend their art into professional realms is covered. The book also beneﬁts from a full glossary, charts and inspirational
full color images throughout, with summaries and projects at the end of each chapter to reinforce the theory.

LA DOMENICA DEL CORRIERE SUPPLEMENTO ILLUSTRATO DEL CORRIERE DELLA SERA
COLLABORATIVE CONSTRUCTION PROCUREMENT AND IMPROVED VALUE
John Wiley & Sons The guide that explores how procurement and contracts can create an integrated team while improving value,
economy, quality and client satisfaction Collaborative Construction Procurement and Improved Value provides an important guide for
project managers, lawyers, designers, constructors and operators, showing step by step how proven collaborative models and
processes can move from the margins to the mainstream. It covers all stages of the project lifecycle and oﬀers new ways to embed
learning from one project to the next. Collaborative Construction Procurement and Improved Value explores how strategic thinking,
intelligent team selection, contract integration and the use of digital technology can enhance the value of construction projects and
programmes of work. With 50 UK case studies, plus chapters from specialists in 6 other jurisdictions, it describes in detail the legal
and procedural route maps for successful collaborative teams. Collaborative Construction Procurement and Improved Value: Examines
the ways to create an eﬀective contract that will spell success throughout the procurement process Contains helpful case studies from
real-world projects and programmes Explores the beneﬁts of the collaborative construction process and how to overcome common
obstacles Bridges the gaps between contract law, collaborative working and project management Includes the ﬁrst analysis of the
NEC4 Alliance Contract, the FAC-1 Framework Alliance Contract and the TAC-1 Term Alliance Contract

IL MORANDINI
DIZIONARIO DEI FILM 2007
L'INGEGNERIA CIVILE E LE ARTI INDUSTRIALI PERIODICO TECNICO MENSILE PER LO SVILUPPO ED IL
PERFEZIONAMENTO DELLA SCIENZA PRATICA E DELLE INDUSTRIE NAZIONALI
THE SECRET OF MIND AND BODY
Litres

THE FLAVOR THESAURUS
A COMPENDIUM OF PAIRINGS, RECIPES AND IDEAS FOR THE CREATIVE COOK
Bloomsbury Publishing USA A career ﬂavor scientist who has worked with such companies as Lindt, Coca-Cola and Cadbury
organizes food ﬂavors into 160 basic ingredients, explaining how to combine ﬂavors for countless results, in a reference that also
shares practical tips and whimsical observations.

RIVISTA DI AMMINISTRAZIONE E CONTABILITÀ
THE PHOTOGRAPHER'S VISION REMASTERED
UNDERSTANDING AND APPRECIATING GREAT PHOTOGRAPHY
Ilex Press In The Photographer?s Eye, Michael Freeman showed what a photographer needs to do in the instant before the shutter is
released. In the sequel, The Photographer?s Mind, he explained the way that professional photographers think a picture through
before taking it. Both of these international best-sellers featured Michael?s own photography: stunning landscapes, revealing portraits,
and fascinating street photography. Now, in The Photographer?s Vision, he examines the work of photography?s greats, explaining
how to look at a photo ? and how to learn from looking at it. The featured work includes some of the most distinguished names in
photography?s history: Nick Knight, Frederick Henry Evans, Frans Lanting, Tim Page, Wolfgang Tillmans, Nan Goldin, Paul Outerbridge,
Walker Evans, Cindy Sherman, Elliott Erwitt, Trent Parke, Jeﬀ Wall, Paul Strand, Romano Cagnoni, Horst Faas, James Casebere and
many more, making this book visually stunning as well as intellectually authoritative.
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OVERDELIVER
BUILD A BUSINESS FOR A LIFETIME PLAYING THE LONG GAME IN DIRECT RESPONSE MARKETING
Hay House, Inc Brian Kurtz is the bridge connecting the bedrock fundamentals of direct response marketing to the state-of-the-art
strategies, tactics, and channels of today. Overdeliver distills his expertise from working in the trenches over almost four decades to
help readers build a business that maximizes both revenue and relationships. Marketing isn't everything, according to Brian Kurtz. It's
the only thing. If you have a vision or a mission in life, why not share it with millions instead of dozens? And while you are sharing it
with as many people as possible and creating maximum impact, why not measure everything and make all of your marketing
accountable? That's what this book is all about. In the world of direct marketing, Brian Kurtz has seen it all and done it all over almost
four decades. And he lives by the philosophy, "Those who did it have a responsibility to teach it." Here's a small sample of what you'll
learn: * The 4 Pillars of Being Extraordinary * The 5 Principles of why "Original Source" matters * The 7 Characteristics that are present
in every world class copywriter * Multiple ways to track the metrics that matter in every campaign and every medium, online and
oﬄine * Why customer service and fulﬁllment are marketing functions * That the most important capital you own has nothing to do
with money * And much more Whether you're new to marketing or a seasoned pro, this book gives you a crystal-clear road map to
grow your business, make more money, maximize your impact in your market, and love what you're doing while you're doing it. Kurtz
takes you inside the craft to help you use all the tools at your disposal--from the intricate relationship between lists, oﬀers, and copy,
to continuity and creating lifetime value, to the critical importance of multichannel marketing and more--so you can succeed wildly,
exceed all your expectations, and overdeliver every time.

ADHERENCE TO LONG-TERM THERAPIES
EVIDENCE FOR ACTION
World Health Organization This report is based on an exhaustive review of the published literature on the deﬁnitions,
measurements, epidemiology, economics and interventions applied to nine chronic conditions and risk factors.

STUART GOES TO SCHOOL
Scholastic Inc. This hilarious sequel to Stuart's Cape is a witty chapter book about an eight-year-old worrier's ﬁrst day of school. Our
favorite worrier is back, and Stuart is about to start third grade. As he makes his way to the ﬁrst day of school, wearing the worst
outﬁt ever, what could a ﬁrst-rate worrier do but worry?Stuart worries about getting stuck in the boys' bathroom and about not having
anything to show for show-and-tell, but most of all, about not making any friends. With his cape, though, Stuart is bound to have a day
full of wacky adventures.

NEW MOON
Little, Brown Books for Young Readers From evil vampires to a mysterious pack of wolves, new threats of danger and vengeance
test Bella and Edward's romance in the second book of the irresistible Twilight saga. For Bella Swan, there is one thing more important
than life itself: Edward Cullen. But being in love with a vampire is even more dangerous than Bella could ever have imagined. Edward
has already rescued Bella from the clutches of one evil vampire, but now, as their daring relationship threatens all that is near and
dear to them, they realize their troubles may be just beginning. Bella and Edward face a devastating separation, the mysterious
appearance of dangerous wolves roaming the forest in Forks, a terrifying threat of revenge from a female vampire and a deliciously
sinister encounter with Italy's reigning royal family of vampires, the Volturi. Passionate, riveting, and full of surprising twists and turns,
this vampire love saga is well on its way to literary immortality. It's here! #1 bestselling author Stephenie Meyer makes a triumphant
return to the world of Twilight with the highly anticipated companion, Midnight Sun: the iconic love story of Bella and Edward told from
the vampire's point of view. "People do not want to just read Meyer's books; they want to climb inside them and live there." -- Time "A
literary phenomenon." -- The New York Times

THE DIGITAL PHOTOGRAPHY BOOK
Rocky Nook, Inc.
Learn how to take professional-quality photographs using the same tricks today’s top photographers use (surprisingly,
it’s easier than you’d think)!
This is a completely, totally updated version of the #1 best-selling digital photography book of all time! It’s the award winning, worldwide smash hit, written by Scott Kelby, that’s been translated into dozens of diﬀerent languages.
Here’s how Scott describes this book’s brilliant premise: “If you and I were out on a shoot, and you asked me, ‘Hey, how do I get this
ﬂower to be in focus, with the background out of focus?,’ I wouldn’t stand there and give you a photography lecture. In real life, I’d just
say, ‘Put on your zoom lens, set your f-stop to f/2.8, focus on the ﬂower, and ﬁre away.’ That’s what this book is all about: you and I
out shooting where I answer questions, give you advice, and share the secrets I’ve learned just like I would with a friend—without all
the technical explanations and techie photo speak.”
This isn’t a book of theory—full of confusing jargon and detailed concepts. This is a book on which button to push, which setting to
use, and when to use it. With over 200 of the most closely guarded photographic “tricks of the trade,” this book gets you shooting dramatically better-looking, sharper, more colorful, more professional-looking photos every time.
Each page covers a single concept that makes your photography better. Every time you turn the page, you’ll learn another pro setting, tool, or trick to transform your work from snapshots into gallery prints. If you’re tired of taking shots that look “okay,” and if
you’re tired of looking in photography magazines and thinking, “Why don’t my shots look like that?” then this is the book for you.
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TABLE OF CONTENTS
Chapter 1: Pro Tips for Getting Sharp Photos
Chapter 2: The Scoop on Lenses
Chapter 3: Shooting Landscapes Like a Pro
Chapter 4: Shooting Travel Like a Pro
Chapter 5: Making Portraits Like a Pro
Chapter 6: Making Portraits with Flash Like a Pro
Chapter 7: Shooting Weddings Like a Pro
Chapter 8: Shooting Sports Like a Pro
Chapter 9: Shooting Other Stuﬀ Like a Pro
Chapter 10: Pro Tips for Getting Better Photos
Chapter 11: How to Print Like a Pro
Chapter 12: Photo Recipes to Help You Get the Shot

GENUS
ORGANO DEL COMITATO ITALIANO PER LO STUDIO DEI PROBLEMI DELLA POPOLAZIONE ...
PURPLE COW
TRANSFORM YOUR BUSINESS BY BEING REMARKABLE
Penguin UK You're either a Purple Cow or you're not. You're either remarkable or invisible. Make your choice. What do Apple,
Starbucks, Dyson and Pret a Manger have in common? How do they achieve spectacular growth, leaving behind former tried-and-true
brands to gasp their last? The old checklist of P's used by marketers - Pricing, Promotion, Publicity - aren't working anymore. The
golden age of advertising is over. It's time to add a new P - the Purple Cow. Purple Cow describes something phenomenal, something
counterintuitive and exciting and ﬂat-out unbelievable. In his new bestseller, Seth Godin urges you to put a Purple Cow into everything
you build, and everything you do, to create something truly noticeable. It's a manifesto for anyone who wants to help create products
and services that are worth marketing in the ﬁrst place.

L'ESPRESSO
TESTING TREATMENTS
BETTER RESEARCH FOR BETTER HEALTHCARE
Pinter & Martin Publishers This work provides a thought-provoking account of how medical treatments can be tested with unbiased
or 'fair' trials and explains how patients can work with doctors to achieve this vital goal. It spans the gamut of therapy from
mastectomy to thalidomide and explores a vast range of case studies.

FROM MY LAND TO THE PLANET
Contrasto Due Sebastião Salgados photographs have been shown around the world. In From my land to the Planet the photographer
tells us the story of his most famous reportages: from the black and white portraits of unknown men and women, workers or refugees,
to the more recent Genesis project, a portrait of the most incontaminated places of our planet. With a kindness and a disarming
simplicity, Salgado rebuilds his path, exposes his beliefs, makes us witnesses of his emotions. In this volume his talent as a storyteller
and the authenticity of a man who knows how to combine activism and professionalism, talent and generosity, clearly emerge. The
reader will discover fascinating stories of every corner of the world, both near and remote, from Africa to the Americas, and then again
the birth of the Instituto Terra, of the Genesis project, of Magnum Photos and Amazonas Images.

L'ITALIA CHE SCRIVE
BEGINNER'S GUIDE TO DIGITAL PAINTING IN PHOTOSHOP: CHARACTERS
3Dtotal Pub Following the very successful Beginner's Guide to Digital Painting in Photoshop, this latest book explores techniques
used in character creation.

HOW TO DO THINGS WITH WORDS
Oxford University Press This work sets out Austin's conclusions in the ﬁeld to which he directed his main eﬀorts for at least the last
ten years of his life. Starting from an exhaustive examination of his already well-known distinction between performative utterances
and statements, Austin here ﬁnally abandons that distinction, replacing it with a more general theory of 'illocutionary forces' of
utterances which has important bearings on a wide variety of philosophicalproblems.

FINANCE AND THE COMMON GOOD
Over the past ﬁfty years, (ﬁnancial) capitalism has brought about an enormous growth in wealth. Millions around the world have been
lifted out of poverty. However, the downsides of the present global economic constitution are rapidly becoming evident as well. Rising
inequality, soaring debt levels, and repeated cycles of boom and bust have proven to be some of its key characteristics. After the
2008 crisis brought the ﬁnancial system to the brink of collapse, new regulations, stricter supervision, higher capital requirements,
and ethical codes were introduced to the sector. Today we ﬁnd ourselves in the middle of another economic boom. Yet one pressing
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question remains: has anything changed? Have the (necessary) repairs ﬁxed the ﬂaws in the system? Or do we require even more
fundamental reforms? This volume builds on the observation that society has co-evolved with the ﬁnancial sector. We cannot simply
claim that 'ﬁnance' was the sole instigator of the 2008 crisis. Society itself has become ﬁnancialized; the process of replacing
relations, structures of trust and reciprocity, by anonymous and systemic transactions. The volume poses vital questions with regard
to this societal development. How did this happen? And more importantly: is change possible? If yes, how? This volume contains 21
essays on the themes mentioned above. Authors include Jan Peter Balkenende, Wouter Bos, Lans Bovenberg, Govert Buijs, and
Herman Van Rompuy. A recommendation by Dutch Minister of Finance Wopke Hoekstra is also included.

TEACHING DIALOGUE INTERPRETING
RESEARCH-BASED PROPOSALS FOR HIGHER EDUCATION
John Benjamins Publishing Company Teaching Dialogue Interpreting is one of the very few book-length contributions that cross
the research-to-training boundary in dialogue interpreting. The volume is innovative in at least three ways. First, it brings together
experts working in areas as diverse as business interpreting, court interpreting, medical interpreting, and interpreting for the media,
who represent a wide range of theoretical and methodological approaches. Second, it addresses instructors and course designers in
higher education, but may also be used for refresher courses and/or retraining of in-service interpreters and bilingual staﬀ. Third, and
most important, it provides a set of resources, which, while research driven, are also readily usable in the classroom – either together
or separately – depending on speciﬁc training needs and/or research interests. The collection thus makes a signiﬁcant contribution in
curriculum design for interpreter education.

HOOKED
HOW TO BUILD HABIT-FORMING PRODUCTS
Penguin Revised and Updated, Featuring a New Case Study How do successful companies create products people can’t put down?
Why do some products capture widespread attention while others ﬂop? What makes us engage with certain products out of sheer
habit? Is there a pattern underlying how technologies hook us? Nir Eyal answers these questions (and many more) by explaining the
Hook Model—a four-step process embedded into the products of many successful companies to subtly encourage customer behavior.
Through consecutive “hook cycles,” these products reach their ultimate goal of bringing users back again and again without
depending on costly advertising or aggressive messaging. Hooked is based on Eyal’s years of research, consulting, and practical
experience. He wrote the book he wished had been available to him as a start-up founder—not abstract theory, but a how-to guide for
building better products. Hooked is written for product managers, designers, marketers, start-up founders, and anyone who seeks to
understand how products inﬂuence our behavior. Eyal provides readers with: • Practical insights to create user habits that stick. •
Actionable steps for building products people love. • Fascinating examples from the iPhone to Twitter, Pinterest to the Bible App, and
many other habit-forming products.

THE PHOTOGRAPHER'S EYE: GRAPHIC GUIDE
COMPOSITION AND DESIGN FOR BETTER DIGITAL PHOTOS
CRC Press First published in 2013. Routledge is an imprint of Taylor & Francis, an informa company.

BREAKTHROUGH ADVERTISING
HEALTH LITERACY FROM A TO Z
Jones & Bartlett Publishers Clear communication of your health message can make all the diﬀerence in eﬀective patient care.
Health Literacy from A to Z: Practical Ways to Communicate Your Health Message, Second Edition is an easy to use handbook
designed for the busy health professional. Filled with ideas and strategies that can be used in everyday practice, Health Literacy from
A to Z is a ﬁrst-of-its-kind resource. Learn the key principles and strategies of eﬀective health communication presented in a simple,
informal manner by one of the nation’s leading experts in health literacy. Whether you are a physician, nurse, pharmacist, allied
health professional, case manager, public health specialist, practice manager, health care educator, student or family caregiver this
book is for you. What’s New in the Second Edition of Health Literacy from A to Z The Second Edition is updated and revised to reﬂect
current health literacy research and practice with new information about timely health literacy topics. This edition has 14 new
chapters including 4 chapters about “Technology” and 7 chapters focused on “Know Your Audience.” Highlights • “Starting Points”
with an introduction to key information. • “Strategies, Ideas, and Suggestions” with lots of practical, how-to tips. • “Stories from
Practice” showcasing real-life experiences from a wide range of perspectives to help make key points come alive. • “Sources to Learn
More” including an extensive list of books, articles, websites, podcasts, and other resources. New Topics • Business Side of Health
Literacy • Communicating When Patients Feel Scared, Sick, and Overwhelmed • General Public: Talking with Patients about What They
Learn from the Media • Organizational Eﬀorts, Advocacy, and Collaborations • Regulatory and Legal Language • Website Writing •
Blogs and Social Media • Audio Podcasts • Email and Text Messages • Interactive Multimedia • Sections focusing on, “Know Your
Audience” with in-depth information about: Children and Youth Emotions and Cognition Hearing Loss Language and Culture Literacy
Older Adults Vision Problems The First Edition was the 2006 Winner of the New England Chapter of the American Medical Writers
Association, Will Solimene Award for Excellence in Medical Communication!

ENDODONTIC SURGERY
Harpercollins College Division
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PRE-SUASION
A REVOLUTIONARY WAY TO INFLUENCE AND PERSUADE
Simon and Schuster The acclaimed New York Times and Wall Street Journal bestseller from Robert Cialdini—“the foremost expert on
eﬀective persuasion” (Harvard Business Review)—explains how it’s not necessarily the message itself that changes minds, but the key
moment before you deliver that message. What separates eﬀective communicators from truly successful persuaders? With the same
rigorous scientiﬁc research and accessibility that made his Inﬂuence an iconic bestseller, Robert Cialdini explains how to prepare
people to be receptive to a message before they experience it. Optimal persuasion is achieved only through optimal pre-suasion. In
other words, to change “minds” a pre-suader must also change “states of mind.” Named a “Best Business Books of 2016” by the
Financial Times, and “compelling” by The Wall Street Journal, Cialdini’s Pre-Suasion draws on his extensive experience as the most
cited social psychologist of our time and explains the techniques a person should implement to become a master persuader. Altering a
listener’s attitudes, beliefs, or experiences isn’t necessary, says Cialdini—all that’s required is for a communicator to redirect the
audience’s focus of attention before a relevant action. From studies on advertising imagery to treating opiate addiction, from the
annual letters of Berkshire Hathaway to the annals of history, Cialdini outlines the speciﬁc techniques you can use on online marketing
campaigns and even eﬀective wartime propaganda. He illustrates how the artful diversion of attention leads to successful pre-suasion
and gets your targeted audience primed and ready to say, “Yes.” His book is “an essential tool for anyone serious about science based
business strategies…and is destined to be an instant classic. It belongs on the shelf of anyone in business, from the CEO to the newest
salesperson” (Forbes).

HAVE YOUR SAY!
MANUAL ON THE REVISED EUROPEAN CHARTER ON THE PARTICIPATION OF YOUNG PEOPLE IN LOCAL AND
REGIONAL LIFE (NEW EDITION)
Council of Europe Youth participation is not an end in itself, but a means of achieving positive changes in young people’s lives and
of building better democratic societies. Participation is a fundamental human right recognised, among others, in the Universal
Declaration of Human Rights and the Convention on the Rights of the Child. Participation is also a core principle of human rights and is
a condition for eﬀective democratic citizenship for all people. The aim of the Council of Europe’s youth policy is to provide young
people with equal opportunities and experience which enable them to develop the knowledge, skills and competencies to play a full
part in all aspects of society. Youth participation is at the core of youth policy in the Council of Europe, which includes co-management
as a form of sharing power with youth representatives. Youth participation is promoted across the various sectors of the Council of
Europe. The revised European Charter on the Participation of Young People in Local and Regional Life, adopted in May 2003 by the
Congress of Local and Regional Authorities of the Council of Europe, is a standard-setting instrument for youth participation. It
supports young people, youth workers, youth organisations and local authorities in promoting and enhancing meaningful youth
participation at local and regional level across Europe. The manual “Have your say!” was produced to support local and regional
authorities, youth organisations and young people who want to give young people a real say for a meaningful democratic youth
participation. According to the Charter, participation is about having the right, the means, the space and the opportunity and, where
necessary, the support to participate in and inﬂuence decisions and engage in actions and activities so as to contribute to building of a
better society. The manual “Have your say!” is an educational and practical tool to support all those committed to making that right a
reality for more young people in the Council of Europe member states.

BEGINNER'S GUIDE TO DIGITAL PAINTING IN PHOTOSHOP 2ND EDITION
3dtotal Publishing The deﬁnitive beginner's guide to digital painting gets an impressive cover-to-cover update, featuring all-new
tutorials and stunning artwork from top industry professionals

FINDING METAPHOR IN GRAMMAR AND USAGE
A METHODOLOGICAL ANALYSIS OF THEORY AND RESEARCH
John Benjamins Publishing Cognitive linguists have proposed that metaphor is not just a matter of language but of thought, and
that metaphorical thought displays a high degree of conventionalization. In order to produce converging evidence for this theory of
metaphor, a wide range of data is currently being studied with a large array of methods and techniques. Finding Metaphor in Grammar
and Usage aims to map the ﬁeld of this development in theory and research from a methodological perspective. It raises the question
when exactly evidence for metaphor in language and thought can be said to count as converging. It also goes into the various stages
of producing such evidence (conceptualization, operationalization, data collection and analysis, and interpretation). The book oﬀers
systematic discussion of eight distinct areas of metaphor research that emerge as a result of approaching metaphor as part of
grammar or usage, language or thought, and symbolic structure or cognitive process.

ROUTLEDGE ENCYCLOPEDIA OF TRANSLATION STUDIES
Routledge This one-volume Encyclopedia covers both the conceptual framework and history of translation. Organised alphabetically
for ease of access, a team of experts from around the world has been gathered together to provide unique, new insights.

MAN, PLAY, AND GAMES
University of Illinois Press Play is "an occasion of pure waste: waste of time, energy, ingenuity, skill, and often of money." It is also
an essential element of human social and spiritual development. In this study, Roger Caillois deﬁnes play as a voluntary activity that
occurs in a pure space, isolated and protected from the rest of life. Within limits set by rules that provide a level playing ﬁeld, players
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move toward an unpredictable outcome by responding to their opponents' actions. Caillois qualiﬁes types of games and ways of
playing, from the improvisation characteristic of children's play to the disciplined pursuit of solutions to gratuitously diﬃcult puzzles.
He also examines the means by which games become part of daily life, ultimately giving cultures their most characteristic customs
and institutions.

POST-DIGITAL PRINT
THE MUTATION OF PUBLISHING SINCE 1894
Digital technology is now a normal part of everyday life. The mutation of music and ﬁlm into bits and bytes, downloads and streams is
now taken for granted. For the world of book and magazine publishing however, this transformation has only just begun. Still, the
vision of this transformation is far from new. For more than a century now, avant-garde artists, activists and technologists have been
anticipating the development of networked and electronic publishing. Although in hindsight the reports of the death of paper were
greatly exaggerated, electronic publishing has now certainly become a reality. How will the analog and the digital coexist in the postdigital age of publishing? How will they transition, mix and cross over? In this book, Alessandro Ludovico rereads the history of the
avant-garde arts as a prehistory of cutting through the so-called dichotomy between paper and electronics. Ludovico is the editor and
publisher of Neural, a magazine for critical digital culture and media arts. For more than 20 years now, he has been working at the
cutting edge (and the outer fringes) of both print publishing and politically engaged digital art.
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