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E-Commerce 2014
Business, Technology and Society
Pearson Higher Ed This is the eBook of the printed book and may not include any media, website access codes, or print
supplements that may come packaged with the bound book. This comprehensive, market-leading text emphasizes the
three major driving forces behind e-commerce—technology change, business development, and social issues—to
provide a coherent conceptual framework for understanding the ﬁeld.

E-commerce
Business, Technology, Society
For the undergraduate and graduate e-commerce course in any business discipline. The market-leading text for Ecommerce. This comprehensive, market-leading text emphasizes the three major driving forces behind E-commercetechnology change, business development, and social issues-to provide a coherent conceptual framework for
understanding the ﬁeld. The tenth edition features updates to the text, data, ﬁgures, and tables based on the latest
marketing and business intelligence available from eMarketer, Pew Internet & American Life Project, Forrester
Research, comScore, Gartner Research, and other industry sources. All opening, closing and Insight on cases are new
or updated.

Management Information Systems
Managing the Digital Firm
Pearson Educación Management Information Systems provides comprehensive and integrative coverage of essential
new technologies, information system applications, and their impact on business models and managerial decisionmaking in an exciting and interactive manner. The twelfth edition focuses on the major changes that have been made
in information technology over the past two years, and includes new opening, closing, and Interactive Session cases.

E-Commerce 2015, Global Edition
"E-Commerce 2015"" is intended for use in undergraduate and graduate e-commerce courses in any business
discipline. "" ""The market-leading text for e-commerce "This comprehensive, market-leading text emphasizes the
three major driving forces behind e-commerce--technology change, business development, and social issues--to
provide a coherent conceptual framework for understanding the ﬁeld. Teaching and Learning ExperienceThis program
will provide a better teaching and learning experience--for both instructors and students.Comprehensive Coverage
Facilitates Understanding of the E-Commerce Field: In-depth coverage of technology change, business development,
and social issues gives readers a solid framework for understanding e-commerce.Pedagogical Aids Help Readers See
Concepts in Action: Infographics, projects, and real-world case studies help readers see how the topics covered in the
book work in practice.

E-commerce
Business, Technology, Society
Prentice Hall This text emphasizes the three major driving forces behind e-commerce: technological change, business
development, and social issues, to provide a coherent conceptual framework for understanding the ﬁeld.
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E-Commerce 2016
Business, Technology, Society
Prentice Hall Understanding The Vast And Expanding Field of E-Commerce Laudon's E-Commerce 2016: Business,
Technology, Society emphasizes three driving forces behind the expanding ﬁeld of e-commerce: technology change,
business development, and social issues. A conceptual framework uses the templates of many modern-day companies
to further demonstrate the diﬀerences and complexities in e-commerce today. An in-depth investigation of companies
such as Uber, Pinterest, and Apple kick-oﬀ the course while preparing you for real-life scenarios. In the Twelfth Edition,
Laudon and Traver add new or update existing case studies to match developments in the e-commerce ﬁeld as they
exist in today's tech world. They built in additional video cases for each chapter, making the material even more
accessible as you prepare for future in business.

E-Commerce Essentials
Prentice Hall Based on the authors' market-leading E-Commerce. Business. Technology. Society., this brief book oﬀers
the same thought-provoking and current content but in a brief format. E-Commerce Essentials emphasizes the three
major driving forces behind E-commerce—technology change, business development, and social issues—to provide a
coherent conceptual framework for understanding the ﬁeld.

Big Data
A Road Map for Successful Digital Marketing
Walter de Gruyter GmbH & Co KG Imagine being able to target an audience made up of highly qualiﬁed and purchaseready prospects and easily building them into loyal clients by anticipating their needs and hence oﬀering true value.
This is the power of big data for digital marketing. Big Data: A Roadmap for Successful Digital Marketing explores
recent trends in the use of big data to predict consumer behavior, strategies to engage online customers, integration
of big data with other data sources, and its applications in social media analytics, mobile marketing, search engine
optimization and customer relationship management. As the marketing world moves into a data-focused future, the
success of marketing eﬀorts will be wholly based on attention to detail in data analysis and eﬀectively acting on
insights in order to implement changes that will deliver improved results. This book will help professionals succeed in
their digital marketing eﬀorts as well as provide food for thought for students and researchers in the ﬁelds of digital
marketing, customer behavior and big data analytics.

Digital Business and Electronic Commerce
Strategy, Business Models and Technology
Springer Nature This textbook introduces readers to digital business from a management standpoint. It provides an
overview of the foundations of digital business with basics, activities and success factors, and an analytical view on
user behavior. Dedicated chapters on mobile and social media present fundamental aspects, discuss applications and
address key success factors. The Internet of Things (IoT) is subsequently introduced in the context of big data, cloud
computing and connecting technologies, with a focus on industry 4.0, smart business services, smart homes and digital
consumer applications, as well as artiﬁcial intelligence. The book then turns to digital business models in the B2C
(business-to-consumer) and B2B (business-to-business) sectors. Building on the business model concepts, the book
addresses digital business strategy, discussing the strategic digital business environment and digital business value
activity systems (dVASs), as well as strategy development in the context of digital business. Special chapters explore
the implications of strategy for digital marketing and digital procurement. Lastly, the book discusses the fundamentals
of digital business technologies and security, and provides an outline of digital business implementation. A
comprehensive case study on Google/Alphabet, explaining Google's organizational history, its integrated business
model and its market environment, rounds out the book.

Managing Digital Enterprise
Ten Essential Topics
Springer This book describes the setup of digital enterprises and how to manage them, focusing primarily on the
important knowledge and essential understanding of digital enterprise management required by managers and
decision makers in organizations. It covers ten essential knowledge areas of this ﬁeld: • Foundation of Digital
Enterprise • Technology Foundation and Talent Management for Digital Enterprise • Digital Enterprise Strategy
Planning and Implementation • B2C Digital Enterprise: E-tailing • B2C Digital Enterprise: E-Services • B2B Digital
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Enterprise and Supply Chain • Digital Platforms • Digital Marketing and Advertising • Digital Payment Systems •
Mobile Enterprise Overall, this text provides the reader with the basics to understand the rapid development of
digitization, facilitated by the dramatic advancements in digital technologies, extensively connected networks, and
wider adoption of computing devices (especially mobile devices), as more and more organizations are realizing the
strategic importance of digitization (e.g., sustainable growth of the organization, competitive advantage development
and enhancement) and are embarking on digital enterprise.

Operations, Logistics and Supply Chain Management
Springer This book provides an overview of important trends and developments in logistics and supply chain research,
making them available to practitioners, while also serving as a point of reference for academicians. Operations and
logistics are cornerstones of modern supply chains that in turn are essential for global business and economics. The
composition, character and importance of supply chains and networks are rapidly changing, due to technological
innovations such as Information and Communication Technologies, Sensors and Robotics, Internet of Things, and
Additive Manufacturing, to name a few (often referred to as Industry 4.0). Societal developments such as
environmental consciousness, urbanization or the optimal use of scarce resources are also impacting how supply chain
networks are conﬁgured and operated. As a result, future supply chains will not just be assessed in terms of costeﬀectiveness and speed, but also the need to satisfy agility, resilience and sustainability requirements. To face these
challenges, an understanding of the basic as well as more advanced concepts and recent innovations is essential in
building competitive and sustainable supply chains and, as part of that, logistics and operations. These span multiple
disciplines and geographies, making them interdisciplinary and international. Therefore, this book contains
contributions and views from a variety of experts from multiple countries, and combines management, engineering as
well as basic information technology and social concepts. In particular, it aims to: provide a comprehensive guide for
all relevant and major logistics, operations, and supply chain management topics in teaching and business practice
address three levels of expertise, i.e., concepts and principles at a basic (undergraduate, BS) level, more advanced
topics at a graduate level (MS), and ﬁnally recent (state-of-the-art) developments at a research level. In particular the
latter serve to present a window on current and future (potential) logistics innovations in the diﬀerent thematic ﬁelds
for both researchers and top business practitioners integrate a textbook approach with matching case studies for
eﬀective teaching and learning discuss multiple international perspectives in order to represent adequately the true
global nature of operations, logistics and supply chains.

Essentials of E-Commerce
Pearson Higher Ed This is the eBook of the printed book and may not include any media, website access codes, or print
supplements that may come packaged with the bound book. Based on the authors' market-leading E-Commerce.
Business. Technology. Society., this brief book oﬀers the same thought-provoking and current content but in a brief
format. E-Commerce Essentials emphasizes the three major driving forces behind E-commerce—technology change,
business development, and social issues—to provide a coherent conceptual framework for understanding the ﬁeld.

Digital Business Strategies in Blockchain Ecosystems
Transformational Design and Future of Global Business
Springer Nature This book analyzes the eﬀects of the latest technological advances in blockchain and artiﬁcial
intelligence (AI) on business operations and strategies. Adopting an interdisciplinary approach, the contributions
examine new developments that change the rules of traditional management. The chapters focus mainly on blockchain
technologies and digital business in the "Industry 4.0" context, covering such topics as accounting, digitalization and
use of AI in business operations and cybercrime. Intended for academics, blockchain experts, students and
practitioners, the book helps business strategists design a path for future opportunities.

Strategic Excellence in Post-Digital Ecosystems: A B2C
Perspective
Edin Güçlü Sözer, Mustafa Emre Civelek, Murat Çemberci The basic production of the digital economy is knowledge. As
it becomes more important, traditional factors like labor and capital become less so. As technological innovation
changes the nature of employment, the conversion of labor to consumption becomes increasingly diﬃcult. E-commerce
is the most important driving force of the digital economy. Using technology and information networks eﬀectively
allows brands or companies to eﬀect rapid changes in competitive markets. The emergence of neo-consumers calls for
a higher order of information exchange and interaction. Companies must reasses their complete business processes in
a holistic way to ensure market prominence in an economy driven by social networks and communication. This book
deals with the new concepts determining the future path of the digital economy and aims at providing a new
perspective to the ﬁeld.
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E-business In The 21st Century: Essential Topics And
Studies (Second Edition)
World Scientiﬁc In the world of internet, wide adoption of computing devices dramatically reduces storage costs with
easy access to huge amount of data, thus posing beneﬁts and challenges to e-business amongst organizations.This
unique compendium covers current status and practices of e-business among organizations, their challenges and
future directions. It also includes studies of diﬀerent perspectives and markets of e-business.The must-have volume
will be a good reference text for professionals and organizations who are updating their e-business knowledge/skills
and planning their e-business initiatives.

Public Utilities, Second Edition
Old Problems, New Challenges
Edward Elgar Publishing A thoroughly updated introduction to the current issues and challenges facing managers and
administrators in the investor and publicly owned utility industry, this engaging volume addresses management
concerns in ﬁve sectors of the utility industry: electric power, natural gas, water, wastewater systems and public
transit.

E-commerce 2014, Global Edition, 10/e
Pearson Higher Ed For the undergraduate and graduate e-commerce course in any business discipline. The marketleading text for E-commerce. This comprehensive, market-leading text emphasizes the three major driving forces
behind E-commerce—technology change, business development, and social issues—to provide a coherent conceptual
framework for understanding the ﬁeld. The tenth edition features updates to the text, data, ﬁgures, and tables based
on the latest marketing and business intelligence available from eMarketer, Pew Internet & American Life Project,
Forrester Research, comScore, Gartner Research, and other industry sources. All opening, closing and “Insight on”
cases are new or updated.

Advances in Construction ICT and e-Business
Taylor & Francis This internationally conducted study of the latest construction industry practices addresses a broad
range of Information and Communication Technology applications. Drawing on research conducted in the US and UK,
this book presents the state of the art of various ebusiness processes, and examines BIM, virtual environments and
mobile technologies. Innovation is a theme that runs throughout this book, so in addition to the direct impact of these
new technical achievements, it also considers the management styles that helped them to emerge. Examples from
industry are illustrated with case studies and presented alongside research from some of the best known academics in
this ﬁeld. This book is essential reading for all advanced students and researchers interested in how ICT is changing
construction management and the construction industry.

E-Commerce 2021-2022: Business. Technology. Society.
, Global Edition
Pearson For courses in e-commerce. The most up-to-date, comprehensive overview of e-commerce today Lively and fun
to read, E-commerce 2021: Business, Technology, and Society is an in-depth, thought-provoking introduction to ecommerce focusing on key concepts and the latest empirical and ﬁnancial data. Hundreds of examples from companies
such as Facebook®, Google®, Twitter®, Amazon®, Pinterest®, eBay®, Uber®, WhatsApp®, and Snapchat® illustrate
how e-commerce is altering business practices and driving shifts in the global economy. The entire 16th edition has
been updated through October 2020, and includes up-to-date coverage of privacy and piracy, government surveillance,
cyberwar, ﬁntech, social local-mobile marketing, internet sales taxes, and intellectual property.

Digital Business Models
Concepts, Models, and the Alphabet Case Study
Springer The spread of the Internet into all areas of business activities has put a particular focus on business models.
The digitalization of business processes is the driver of changes in company strategies and management practices
alike. This textbook provides a structured and conceptual approach, allowing students and other readers to
understand the commonalities and speciﬁcs of the respective business models. The book begins with an overview of
the business model concept in general by presenting the development of business models, analyzing deﬁnitions of
business models and discussing the signiﬁcance of the success of business model management. In turn, Chapter 2
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oﬀers insights into and explanations of the business model concept and provides the underlying approaches and ideas
behind business models. Building on these foundations, Chapter 3 outlines the fundamental aspects of the digital
economy. In the following chapters the book examines various core models in the business to consumer (B2C) context.
The chapters follow a 4-C approach that divides the digital B2C businesses into models focusing on content, commerce,
context and connection. Each chapter describes one of the four models and provides information on the respective
business model types, the value chain, core assets and competencies as well as a case study. Based on the example of
Google, Chapter 8 merges these approaches and describes the development of a hybrid digital business model.
Chapter 9 is dedicated to business-to-business (B2B) digital business models. It shows how companies focus on
business solutions such as online provision of sourcing, sales, supportive collaboration and broker services. Chapter 10
shares insight into the innovation aspect of digital business models, presenting structures and processes of digital
business model innovation. The book is rounded out by a comprehensive case study on Google/Alphabet that combines
all aspects of digital business models. Conceived as a textbook for students in advanced undergraduate courses, the
book will also be useful for professionals and practitioners involved in business model innovation, and applied
researchers.

Electronic Commerce
A Managerial and Social Networks Perspective
Springer Throughout the book, theoretical foundations necessary for understanding Electronic Commerce (EC) are
presented, ranging from consumer behavior to the economic theory of competition. Furthermore, this book presents
the most current topics relating to EC as described by a diversiﬁed team of experts in a variety of ﬁelds, including a
senior vice president of an e-commerce-related company. The authors provide website resources, numerous exercises,
and extensive references to supplement the theoretical presentations. At the end of each chapter, a list of online
resources with links to the websites is also provided. Additionally, extensive, vivid examples from large corporations,
small businesses from diﬀerent industries, and services, governments, and nonproﬁt agencies from all over the world
make concepts come alive in Electronic Commerce. These examples, which were collected by both academicians and
practitioners, show the reader the capabilities of EC, its cost and justiﬁcation, and the innovative ways corporations
are using EC in their operations. In this edition (previous editions published by Pearson/Prentice Hall), the authors
bring forth the latest trends in e-commerce, including social businesses, social networking, social collaboration,
innovations, and mobility.

Fintech in Islamic Finance
Theory and Practice
Routledge Featuring high-level analysis of Islamic law, this book examines ﬁntech in Islamic ﬁnance from both
theoretical and empirical perspectives. Whilst building on existing approaches, it also discusses the current application
of ﬁntech in promoting ﬁnancial inclusion through innovative solutions in Muslim-majority countries, identifying future
directions for policy-makers. With original chapters written by prominent academics, senior lawyers and practitioners
in the global Islamic ﬁnance industry, this book serves as the ﬁrst standalone pioneering reference work on ﬁntech in
Islamic ﬁnance. It also, for the ﬁrst time, examines the position of Islamic law on cryptocurrencies, such as bitcoin.
Besides the conceptual analysis of the Sharīʿah and legal aspects of ﬁntech in Islamic ﬁnance, this book provides
relevant case studies showing current and potential developments in the application of ﬁntech in various sectors
ranging from crowdfunding and smart contracts, to Online Dispute Resolution, Investment Account Platform and
identity veriﬁcation in the KYC process. Setting the agenda for researchers in the ﬁeld, Fintech in Islamic Finance will
be useful to students and scholars of Islamic ﬁnance and ﬁnancial technology.

Improving Business Performance Through Eﬀective
Managerial Training Initiatives
IGI Global The success of any corporate enterprise is reliant upon the eﬀectiveness of its leadership. The methods used
to prepare corporate leaders can have a signiﬁcant impact on the success of the employees and the company.
Improving Business Performance Through Eﬀective Managerial Training Initiatives is a critical scholarly publication
that explores leadership within corporations and how proper education can lead to positive outcomes within
corporations. Featuring coverage on a wide range of topics, including managerial mindsets, learning-performance
relationship, and strategic risk management, this book is geared toward academicians, researchers, students, and
policy makers seeking relevant research on the importance of quality leadership education within corporations to
promote success.
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IT Convergence and Security 2017
Volume 1
Springer This is the ﬁrst volume of proceedings including selected papers from the International Conference on IT
Convergence and Security (ICITCS) 2017, presenting a snapshot of the latest issues encountered in this ﬁeld. It
explores how IT convergence and security issues are core to most current research, and industrial and commercial
activities. It consists of contributions covering topics such as machine learning & deep learning, communication and
signal processing, computer vision and applications, future network technology, artiﬁcial intelligence and robotics.
ICITCS 2017 is the latest in a series of highly successful International Conferences on IT Convergence and Security,
previously held in Prague, Czech Republic(2016), Kuala Lumpur, Malaysia (2015) Beijing, China (2014), Macau, China
(2013), Pyeong Chang, Korea (2012), and Suwon, Korea (2011).

E-business and E-commerce Management
Strategy, Implementation and Practice
Pearson Education Aimed at students, this work covers various aspects of e-business - focusing on sales and
marketing, as well as detailing procurement, supply chains, and the legal and security considerations. It contains a
range of features to help you learn eﬀectively including margin deﬁnitions, international case studies, activities and
web links.

Digital Business Models
Perspectives on Monetisation
Routledge By presenting the conditions, methods and techniques of monetisation of business models in the digital
economy, this book combines implementation of the theoretical aspects of monetisation with the presentation of
practical business solutions in this ﬁeld. The scope of the book includes the relationship between the monetisation and
scalability degree of business models. The book describes the place and role of the digital business ecosystem in the
process of digital transformation. It demonstrates ideological and functional conditions for the use of the concept of
sharing to design innovative business models while also presenting a multi-dimensional approach to the use of Big
Data and their monetisation in the context of business models. Digital Business Models shows the place and role of
ecological and social factors in building digital business models that are part of the concept of the circular economy
and presents the contemporary conditions of a sustainability concept that meets the ethical challenges of doing digital
business. It demonstrates how important the social factors of business model design and the creation of social value
are in modern business and demonstrates. The book explores the servitisation of digital business models using digital
technologies and features case studies on the eﬀective solutions of business models that use servitisation as a factor
supporting the monetisation of business models. Written for scholars exploring the eﬃciency and eﬀectiveness of
business models related to contemporary concepts – Sharing Economy, Circular Economy, Network Economy, Big Data,
so on – and those designing business models taking into account social aspects, it will also be of direct interest to
entrepreneurship courses.

Encouraging Participative Consumerism Through
Evolutionary Digital Marketing: Emerging Research and
Opportunities
Emerging Research and Opportunities
IGI Global Technology has changed the buying and selling industry. Research of various consumer patterns can result
in an increase of proﬁts of organizations and corporations. Encouraging Participative Consumerism Through
Evolutionary Digital Marketing: Emerging Research and Opportunities is an authoritative reference source featuring
the latest scholarly research on best practices of building relationships with online communities to engage consumers.
Including various topics and perspectives such as consumer behavior, social media, and search engine optimization
(SEO) this publication is ideally designed for professionals, researchers, and students seeking current research on the
application of novel technologies in marketing.
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Introduction to Electronic Commerce
Pearson College Division Written by experienced authors who share academic as well as real-world practices, this text
features exceptionally comprehensive yet manageable coverage of a broad spectrum of E-commerce essentials from a
global point of view. The new edition pays special attention to the most recent developments in online behavior in our
business, academic, and personal lives. Introduction to E-Commerce and E-Marketplaces; Internet Consumer Retailing;
Business-to-Business E-Commerce; Other EC Models and Applications; EC Support Services; EC Strategy and
Implementation; Application Development Perfect for anyone looking for a brief or supplemental text on EC. Ideal for
busy executives.

The Importance of New Technologies and
Entrepreneurship in Business Development: In The
Context of Economic Diversity in Developing Countries
The Impact of New Technologies and Entrepreneurship
on Business Development
Springer Nature This book introduces the students, researchers and practitioners into the subject and enabling
technologies and applications pertaining to of technology, entrepreneurship and business development through
research articles, case studies etc. It is primarily intended for academic purposes for learners of computer Science,
management, accounting and information systems disciplines, economics,- entrepreneurship. Publishing chapters in
the book is new innovative idea to spread the book in the Middle East and Arab countries and make the book achieve
more sales. As many students in all levels, graduates and undergraduates in addition to research, professionals are
not able to get suﬃcient resources because of the language concern.

Research Anthology on Strategies for Using Social Media
as a Service and Tool in Business
IGI Global Social media has become an integral part of society as social networking has become a main form of
communication and human interaction. To stay relevant, businesses have adopted social media tactics to interact with
consumers, conduct business, and remain competitive. Social technologies have reached a vital point in the business
world, being essential in strategic decision-making processes, building relationships with consumers, marketing and
branding eﬀorts, and other important areas. While social media continues to gain importance in modern society, it is
essential to determine how it functions in contemporary business. The Research Anthology on Strategies for Using
Social Media as a Service and Tool in Business provides updated information on how businesses are strategically using
social media and explores the role of social media in keeping businesses competitive in the global economy. The
chapters will discuss how social tools work, what services businesses are utilizing, both the beneﬁts and challenges to
how social media is changing the modern business atmosphere, and more. This book is essential for researchers,
instructors, social media managers, business managers, students, executives, practitioners, industry professionals,
social media analysts, and all audiences interested in how social media is being used in modern businesses as both a
service and integral tool.

Next Generation Supply Chains
A Roadmap for Research and Innovation
Springer Nature This open access book explores supply chains strategies to help companies face challenges such as
societal emergency, digitalization, climate changes and scarcity of resources. The book identiﬁes industrial scenarios
for the next decade based on the analysis of trends at social, economic, environmental technological and political
level, and examines how they may impact on supply chain processes and how to design next generation supply chains
to answer these challenges. By mapping enabling technologies for supply chain innovation, the book proposes a
roadmap for the full implementation of the supply chain strategies based on the integration of production and logistics
processes. Case studies from process industry, discrete manufacturing, distribution and logistics, as well as ICT
providers are provided, and policy recommendations are put forward to support companies in this transformative
process.
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Advances in Design and Digital Communication II
Proceedings of the 5th International Conference on
Design and Digital Communication, Digicom 2021,
November 4–6, 2021, Barcelos, Portugal
Springer Nature This book reports on research ﬁndings and practical lessons featuring advances in the areas of digital
and interaction design, graphic design and branding, design education, society and communication in design practice,
and related ones. Gathering the proceedings of the 5th International Conference on Digital Design and Communication,
Digicom 2021, held on November 4–6, 2021, in Barcelos, Portugal, and continuing the tradition of the previous book, it
describes new design strategies and solutions to foster digital communication within and between the society,
institutions and brands. By highlighting innovative ideas and reporting on multidisciplinary projects, it oﬀers a source
of inspiration for designers of all kinds, including graphic and web designers, UI, UX and social media designers, and to
researchers, advertisers, artists, and brand and corporate communication managers alike.

E-Commerce 2020-2021: Business, Technology and
Society, Global Edition
Pearson E-commerce 2021: business.technology.society 16E provides you with an in-depth introduction to the ﬁeld of
e-commerce. We focus on key concepts, and the latest empirical and ﬁnancial data, that will help you understand and
take advantage of the evolving world of opportunity oﬀered by e-commerce, which is dramatically altering the way
business is conducted and driving major shifts in the global economy"

Advances in Tourism, Technology and Systems
Selected Papers from ICOTTS 2021, Volume 2
Springer Nature

Airline e-Commerce
Log on. Take oﬀ.
Routledge From the few tickets that were sold by Alaska Airlines and former British Midland in December 1995 via the
industry’s ﬁrst airline booking engine websites, global online travel has grown to generate today more than half a
trillion dollars in annual revenue. This development has brought signiﬁcant changes to the airline business, travel
markets, and consumers. Today, airlines worldwide not only use e-commerce for online marketing and selling but also
as a platform to oﬀer unique services and capabilities that have no counterpart in the physical world. This book is an
in-depth introduction to airline e-commerce. It covers a broad scope of areas that are essential to an airline’s ongoing
digital transformation. Digital properties & features E-marketing E-sales & distribution Web customer service Ecommerce organization E-commerce strategy Written by an airline e-commerce expert and illustrated with numerous
examples of leading airlines in this area, Dr. Hanke provides for comprehensive "behind-the-scenes" details of how
airline e-commerce works. This book is a crucial companion for students and practitioners alike because it allows the
reader to acquire a thorough foundation of airline e-commerce. Furthermore, the book enables the reader to
appreciate the ramiﬁcations of airline e-commerce in certain corporate areas and to take eﬀective action for a
successful e-commerce strategy.

Global Cyber Security Labor Shortage and International
Business Risk
IGI Global Global events involving cybersecurity breaches have highlighted the ever-growing dependence on
interconnected online systems in international business. The increasing societal dependence on information
technology has pushed cybersecurity to the forefront as one of the most urgent challenges facing the global
community today. Poor cybersecurity is the primary reason hackers are able to penetrate safeguards in business
computers and other networks, and the growing global skills gap in cybersecurity simply exacerbates the problem.
Global Cyber Security Labor Shortage and International Business Risk provides emerging research exploring the
theoretical and practical aspects of protecting computer systems against online threats as well as transformative
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business models to ensure sustainability and longevity. Featuring coverage on a broad range of topics such as
cybercrime, technology security training, and labor market understanding, this book is ideally designed for
professionals, managers, IT consultants, programmers, academicians, and students seeking current research on cyber
security’s inﬂuence on business, education, and social networks.

Essentials of Management Information Systems
Pearson/Education For undergraduate and graduate MIS courses. This title is a Pearson Global Edition. The Editorial
team at Pearson has worked closely with educators around the world to include content which is especially relevant to
students outside the United States. This edition gives An in-depth look at how today's businesses use information
technologies. Many businesses look for candidates who know how to use information systems, making a general
understanding of information systems an asset to any business student. Laudon and Laudon continue to deﬁne the MIS
course for all business majors by emphasizing how business objectives shape the application of new information
systems and technologies. The ninth edition focuses on currency and cutting-edge topics.

Encyclopedia of E-Commerce Development,
Implementation, and Management
IGI Global The convenience of online shopping has driven consumers to turn to the internet to purchase everything
from clothing to housewares and even groceries. The ubiquity of online retail stores and availability of hard-to-ﬁnd
products in the digital marketplace has been a catalyst for a heighted interest in research on the best methods,
techniques, and strategies for remaining competitive in the era of e-commerce. The Encyclopedia of E-Commerce
Development, Implementation, and Management is an authoritative reference source highlighting crucial topics
relating to eﬀective business models, managerial strategies, promotional initiatives, development methodologies, and
end-user considerations in the online commerce sphere. Emphasizing emerging research on up-and-coming topics such
as social commerce, the Internet of Things, online gaming, digital products, and mobile services, this multi-volume
encyclopedia is an essential addition to the reference collection of both academic and corporate libraries and caters to
the research needs of graduate-level students, researchers, IT developers, and business professionals. .

Introduction to e-Business
Routledge An Introduction to e-Business provides the contemporary knowledge of the key issues aﬀecting the modern
e-business environment and links theory and practice of management strategies relating to e-business. This book
brings together the most cogent themes for an introduction to e-business and constitutes a valuable contribution to
formalising common themes for teaching the subject in higher education. It brings together theoretical perspectives
based on academic research and the application of e-business strategies. These concepts are further explored in the
six case studies that follow the set chapters. This new textbook integrates the main themes to provide a complete
picture of the key elements relevant to an introductory text in e-business. To fully appreciate the e-business
environment it is necessary to understand the links between the diﬀerent disciplines that come together to form

Engineering Management
Meeting the Global Challenges, Second Edition
CRC Press Engineering Management: Meeting the Global Challenges prepares engineers to fulﬁll their managerial
responsibilities, acquire useful business perspectives, and take on the much-needed leadership roles to meet the
challenges in the new millennium. Value addition, customer focus, and business perspectives are emphasized
throughout. Also underlined are discussions of leadership attributes, steps to acquire these attributes, the areas
engineering managers are expected to add value, the web-based tools which can be aggressively applied to develop
and sustain competitive advantages, the opportunities oﬀered by market expansion into global regions, and the
preparations required for engineering managers to become global leaders. The book is organized into three major
sections: functions of engineering management, business fundamentals for engineering managers, and engineering
management in the new millennium. This second edition refocuses on the new strategy for science, technology,
engineering, and math (STEM) professionals and managers to meet the global challenges through the creation of
strategic diﬀerentiation and operational excellence. Major revisions include a new chapter on creativity and
innovation, a new chapter on operational excellence, and combination of the chapters on ﬁnancial accounting and
ﬁnancial management. The design strategy for this second edition strives for achieving the T-shaped competencies,
with both broad-based perspectives and in-depth analytical skills. Such a background is viewed as essential for STEM
professionals and managers to exert a strong leadership role in the dynamic and challenging marketplace. The
material in this book will surely help engineering managers play key leadership roles in their organizations by
optimally applying their combined strengths in engineering and management.
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